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_‘-:T Biggest Drains on Employee Timea

A hnoviadge worker spands most of
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Time is Money

Every woth, knowledge workers wiesio neardy 3.7 hours seanching bul not
Tincding infermptson and 2.5 hours necraating conbtand thnt can't be found
&2 hours lost por woek oquaies fo 590,011 por workor per yoar = which
mnounts 1o naaity 510 million talad for every 1000 employnes.
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- The Ways We Communicale are Changing
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« Better Communications = Higher Total Returns

“Companias thal are highly aflective communicators had 47 parcant
highir 1otal retuims to sharaholdérs over the st Tive years compansd
with firms that are the least eflective communicabons.”
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5 Yammaer: The Enterprise Social Network

Eamsy. Shamd. Searchatle, Real-timas, YWhan your company’'s knowkoeign baes
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= About Yammer

Launched September 2008

Won TechCrunch&0
Lzader in Enleprian Socal Mobworking

Basad in San Francisco, GA

540 MM lunding from Tier 1
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= Customer Success = Proven Value

100, O+ compandes, including 82% of the Forfune 500 = and growing
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= Accolades

TechCruncha0 Winner (2008)
O of Leadd 11's "Holtest Companies n San Franciseo™ (2010)
Extensive press coverage and recognition
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Yammer's Business Value in Practice
Inpraases productenly, rMoucEs mImg, and Imgroves ampoyes angagoman,
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< Active Users Enjoy 7.5% Increased Productivity
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« Save Time. Boost Collaboration. Build Community.

@ c

Deloitte.
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- Accessible Anywhere
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= Feeds

Post massages. o threads, ask guestions. Contribulm (o the conversation
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Direct Messaging

Hokl privain convarsalions wah ona colleague or many, Loop olhars in lator on
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Loy Profile

 your background ared expertse, Gal b know colles
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- Search

Fird archived knowlsdgs, quastions, and answers by soarching your nabwork
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Groups
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Communities

fih

Collaboraie with pariners oulside your nateork, Align inlemal communications
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E— The Yammer Apps Platform
A host af business appbcation Iools 10 axpadita work and incrmesn productivity,

- -

Cromaterm Dhexsarsl WAk Ly il Mlories

Bait fraiarn o s @A Pt Tl sy o] ad o e e b
3 Sl Rl Lisist [y ————

Foily . [ R |

Crmstn 8 ok ol and med iowrien T naa  Pa, BCkaT  T R SSSkag i L
ek i bt e L
: ol i v

Cipsin pedn e s s

= dyg vty iy "
—_— [ T ———

B R e B e e e o st S 44, Bt g gt It
Ep——— b e ey By

oea Soial Customes

R GFLE PO Pt S . L e T W B (AN s b
P . T o il Pos| Ml . L.
— \iring Chating and Corleren

S e e v T e
S ey T LSy B e



-~ .
- estions
- Questio

Ask questions, gol answors, thig lopecs, and nevisit for ongoing leaming
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= Polls

Ouickly poll your co-workans and collaagues for opinions and fepoiback
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- Events
-
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< SharePaint Integration
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= Translations

Yammar & now in 135 courines and will soon be in the lenguagos o maich
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Yammers

Revolutionize the Way You Work



I’ HEH [
- Sound Familiar? I'M NEW TO

- THE COMPANY, WHAT'S
WHERE DO | THE BEST
WAY TO
FIND...? GET THIS
DOMNE?
WHAT DO vE‘;:‘TH‘;F:IE
CONSUMERS
THINK ABOUT OBJECTIONS BY WHICH WHO DO 1
OUR MEW LINE PROSPECTIVE TERRITORIES TALK TO
EXTENSION? CLIENTS? ARE THE FIELD syt WHICH
REPS COVERING CUSTOMERS
RIGHT NOW? CAN WE PROFILE
HOW AS SUCCESS
CAN WE ANY IDEAS STORIES?
STREAMLINE FOR OUR WHO KNOWS
OUR MATERIALS NEXT A GOOD TAX
DELIVERY SILLBOARDT LAWYER?
PROCESS? HAVEWE
WORKED WITH WHERE'S
THIS AGENCY THE LATEST
WHO HAS WHO'S GOING BEFORE? DRAFT OF OUR
PRIOR WORK TO THE ANNUAL WHEN'S WORKPLAN?
EXPERIENCE INDUSTRY THE NEXT
IN CHINA? CONFERENCE? PRODUCT
RELEASE?
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g Topics

Biggest Drains on Employee Time

Time is Money

The Ways We Communicate are Changing
Introducing Yammer

About Yammer

Product Overview

Yammers:



:—- Biggest Drains on Employee Time

A knowledge worker spends most of
the week gathering and
communicating information:

B READING & ANSWERING EMAIL
HOURS SPENT IN A

TYPICAL
WORK WEEK

WITH ANMUAL COST

B SEARCHING & GATHERING INFORMATION

COMMUNICATING & COLLABORATING INTERMALLY
B COMMUNICATING & COLLABORATING EXTERMALLY
B PUBLISHING INFORMATION

B ACTUAL WORK: MANAGING PROJECTS AND PEOPLE,
AMALYZING INFORMATION, CREATING CONTENT, AND OTHER
STRUCTURED TASKS

Yammers:
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oy Time is Money

Every week, knowledge workers waste nearly 3.7 hours searching but not
finding information and 2.5 hours recreating content that can't be found.

6.2 hours lost per week equates to $10,011 per worker per year — which
amounts to nearly $10 million total for every 1,000 employees.
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1,000 EMPLOYEES

The IDC reports that the return on investment for improved access
to information ranges from 38% to 600%.
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oy The Ways We Communicate are Changing

11 Social networking-
type applications
will become as
ubiquitous in the
workplace as
Microsoft Office
tools and will
likely replace
e-mail as the
dominant form of
corporate
communications.rr

Sacial networking now exceeds email usage
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< The Consumerization of Enterprise Software

Cloud computing

Software-as-a-Service

Designed for, and adopted by, the end user

No training

Open and flexible workflow

Spreads virally: value proven first, pay later

Organic, serendipitous discovery of relevant content
Leverages intra- and inter-company network effects
Accessible everywhere: browser, desktop, mobile, tablet

Yammers:



»
oy Better Communications = Higher Total Returns

“Companies that are highly effective communicators had 47 percent

higher total returns to shareholders over the last five years compared
with firms that are the least effective communicators.”

Communication and Financial Performance

If you invested $100 in 2004 in companies with varying levels of communication efficacy
program, the value of your investment today would be

Value Today: "Highly effective

' communicators are

using social
media tools 2-3
LERST (T 5% WIDELULTE (MIDEAE Sl T (10P 1%

times more than
the low-
effectiveness group
of companies to
reach employees.”

CFFCACY OF COMPANY COMMUMICATION PROCRAMS

Fopart, of 328 companies with a combined total of 5 million employoes
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Yammer: The Enterprise Social Network

Easy. Shared. Searchable. Real-time. Where your company's knowledge lives.
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Messaging and Feeds
Direct Messaging

User Profiles

e —— Company Directory
i s g Groups (Internal)
IS Communities (External)
= o ool — File Sharing

~ =" - = Applications

- e s a20n= Integrations
= U LG ,
T Desktop, Mobile, Tablet
e e ' Translations
Network Consultation and

Support
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