PPC = Pay Per Click
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The Growing Complexity of Online Advertising

Google stalks you to provide better ads.
Improved tracking leads to mare options for advertisers,

More than ever ad dollars are spread over many platforms increasing complexity.,
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Provides analysts email alerts and projections.
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Analysts can act on data and push edits to platforms.
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Client Traction

15+ PPC agencies actively using the app

54,400,000+ in manthly ad spend under management
15,000+ campaigns tracking

1.500+ budgets created

Customaers committed to “Premium® version - May 2015
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Pricing Details
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Reactions on Twitter and blogs...
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Changing the way pay-per-click analysts optimize monthly budgets.

[ jon@steadybudget.com

¥ steadybudget



PPC = Pay Per Click
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PPC ads in their most traditional form
appear on the results page of a search
engine like Google.
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PPC also core revenue strategy for:

YaHoO!

facebook. bwikker

Digital is on track to replace TV as the largest
advertising medium by 2018,
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The Growing Complexity of Online Advertising

Google stalks you to provide better ads.
Improved tracking leads to more options for advertisers.
More than ever ad dollars are spread over many platforms increasing complexity.
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Who creates the ads?



Our Customers:

Digital Marketing Agencies

GEICO Agency Google
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Agencies can be in charge of spending millions of dollars a month on clients’ behalf.

GEICO.com - GEICO Car Insurance
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Analysts solve budget optimization problems today with...

Tedious Manual Workflows in Excel Expensive Software
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Agencies Seek Software Solutions

56% of PPC digital marketers will put more focus on automation software in 2015.

15% LESS FOCUS

Lots of PPC Clients = Lots of Challenges

Source: 2014 State of Search Report, Hanapin Marketing =Stea d}f Bud gEt



Key Team Members
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PPC analyst for 7 years, leads product vision, sales and customer
service,

Full stack developer with experience building large scale marketing
platforms using Google and Bing data.

Expert in html, php, jquery, mySQL, javascript and more.
Designer and user experience expert.

Focused on marketing, sales and financials.
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Automatically syncs Google Adwords and BingAds data.
Saves analysts time.

Generates email alerts and projections.
Tools for analysts to ensure spend is on track and optimized.

Easily view current data on all client accounts in one place.
Increases productivity and provides peace of mind for analysts.

Collaborative management works great for large agencies.
Boosts efficiency and helps agencies scale.
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Analysts can easily scan hundreds of budgets.

Aggwey Gt
$1.093.05

Aupra Prestorreood
$E921.56

Awerne 45

Berkshine Soco
$1,409.43

Cameron Village
$1,129.77
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Provides analysts email alerts and projections.

[ P
HErKes

kshire Property Advisors
» Crescent Terminus

NUTES 370

$1,608.02 (83.6%) spent $1,923.00 budget

Sugmested Dady Budger $35.00
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Analysts can act on data and push edits to platforms.

Campalgn Name

Aurstin - Berkshine Soco Natiorwide
Al A Growuss

AuEtin - Barkshere So0n Natsorwade
Apis 1

Aurstin - Baricshine 500 Local - Apts 1

Aurstin - Berkshire Soco Local - Al AG
Groups

Tracking 4 campaigns

Spend Platform

£2000 =

$201.76 $20000 &

$104.06 $40.00 =



Client Traction

35+ PPC agencies actively using the app

$4,400,000+ in monthly ad spend under management
15,000+ campaigns tracking

1,500+ budgets created

Customers committed to “Premium” version - May 2015
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M i I e Sto n e s Our Most Important Metric

Apr
¥4.4 mil
Monthly
Jan Ad Spend
25+ PPC agencies Under
actively using app S28mil  prome
Dec
$1,000,000+ monthly ad
spend under mgmt 514 mil

Oct 1, 2014
Public free app is
launched.

I T T T
Days Since Launch
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Business Model

Launching ‘Premium’ Version May 2015

$

Tiered Saas pricing Tied to Monthly Managed Ad Spend

Multiple agencies signed to become premium customers ($1,500+ MRR).
Launching May 2015
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Pricing Details

$250 $500
$750 $1,000 $1,500
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