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We can save borrowers over

$12,000,000,00







pillar



Student loans are the
second largest source of
debt in the United States

1.6 trillion

Outstanding student loan debt

44 million

Student loan borrowers in the US

9% growth

Year-over-year



THE PROBLEM

Managing student loan
debt is a struggle

Student loan repayment is
- Difficult to understand

- Easy to get wrong
- Time-consuming to manage

: totally clesiews . ploase help!
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:Plllar gives people

| '}‘5" eonf' dence they're

i:lilylng back their
udent loans the
\ | right way.



Pillar helps users
manage their
student loans

Personalized recommendations
Based on users’ income,
spending, and loan information

Easy accoss to the most
important information

Swipeable cards show
relevant information users
need. They update each time
a user reaches a milestone

Simple payment flow
Users can make payments
through Pillar instead of
thiir student loan servicer



Our advice helps
users save money

Total user control

Users accepl recommendalions
or create their own paymanis
They controd the amount,
frequency, and timing
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Focus on the impact

Pillar always reminds users of
the benefits of their payments
We do the math for tham
haiping them realize that small
contributions can make a big
difference aover time



We give users
confidence in their
financial future

Pillar clearly shows how actions
impact loan repaymant.
Achievable, incremantal milestones
halp the user maintain momentum
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FUTURE YOU WILL
BE SO PROUD OF
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Optimistic interface &
friendly language

Our voice & tone is
encouraging and optimistic
We use natural human
language rather than the
jargon of the industry,



Pillar is different than any other product on the market
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We make money through a monthly subscription fee

Users Monthly Fee Months / Year Yearly Revenue

At 2M users, Pillar will have captured

just 4% of the student loan market




We've found scalable channels to acquire users

Social Media Referrals & WOM Content & Influencers
Posts on FB. IG 40% ol new usBrs Write high-qualily content
Raddit, and Twiller SiIgN up orgamcally to Bo0s! search resulls

We expect the percent of new users coming

from Referral & WOM to grow significantly




Prove Concept

Fiill ]

Build mpp in 01
Lmunch waitiist in 02
Horate in 03

Public lasunch in Q4

Go-to-Market

S0

Ramp user Scquisition

Optimize recornmendation
enging

Preve LTV exceeds CAC

Scale

2031
Expand to new custormar
Sign enterprise and employer
chivalls.

Contributhon margin positive
500k users
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