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Meaningful offline professional connections
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Opportunity

The economy is driven by offline connections

and meetings.

offline meetings are still where the

Internet was in the 90s.

84

of people profer in-person meetings

85%

of jobs are filled via networking and Intreductions




Solution

A trusted, data-driven mechanism for

mutually relevant in-real-life connections




Social network data helpe
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Future of work trends make

HillT nnections mora

impartant than ever

Cost of data acquisition, storage. compute

dropping 10x ever y several years

41 million Americans are self employed.

Mew college grads work at 2% as many
companies in their first five years.
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How it works

Users share their goals
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Defensibility

Praprietary combination of public data, user generated data, and private data is used by
our algonthm.

We measure the complete funnel from introduction to time spent in person, and this dataset
becomes a long-term moat

World-class team that can build an Al that understands mutual relevance.



Virality and network effects

MNatural global network effects: professional connections span multiple cities

19% (and growing) of users were invited by someone in another city
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jelen Jisng. Stanford ressarcher

Aadeline Lauf, Village Global founder

73

Engagement and retention

The average user takes 10 meetings a year,

This is an order of magnilude higher than

‘swiping” nelworking apps and Linkedin,

Consistent engagement across later cohorts

and new cities since launch.

In & recent survey, 42% of users would be very

disappointed if Luncheluby went away.




Kong funds Natalie's animated
series

Kong ("G fownder) immesied in Natalie's anemated senes in Lo

Angeies

I've had an idea for an animaled seres for a while
| got a producthon company on board after
putting a pitch deck and pilot script togethaor.

| then showed the deck to my Lunchclub
connection, Kong, and he said ‘| would love to

fuind this.'




Sam and Annie become
co-founders of Lexi

Sarmuel gnd Anme met throwgh Lunchoiub and became co-founders

of Laxi, an Al-powered language tulor

A friend recommended Lunchelub as a way to
expand your network and meet people who could
become adwvisors, mentors, and potenteally a co-
founder. | was skeptical at first...[but] Annie fit
every bucket | could have possibly imagined

for a cofounder.




Long-term vision

Most professional introductions in the world

will happen on Lunchclub
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#stayhungry



