Professional Pogple Soarch 1.0 Uses Flat Directories  __ Linked([)

The problem: There s no efective, rusted way for
professionals to find and transact with
wach othor online

= Selecling service providers from yellow pages fails
= Selecting employees from resume databases fails
= Reaching professionals through dinectaries fails

Bt i
Lo T L,



Establishing the Network: Gur First Priority __ Linked[]

For eBay, PayPal, Google, and Linkodin, the key is

the natwark

‘Whaere the netwark is the key, the first mover is critical
o revenus

PayPal waited until 4 million registered vsers before
fwrning on rovenue - foday, revenue is S400MM+
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Growth Includes Major Groups

Providing Strong Brand Endorsement
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Strong Results With Less Than 54 Million Spent
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The Matwark Enables Revonus __ Linked[
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The Notwark Enables Revonus __ Linked[
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Busiging Ihe nadaark is the chalange, and Linkgdin has the foundation
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1. Linkedin InLeads Does for Professionals What L w.q
Google AdWords Does for Products e e
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1. Market for InLeads:
Saarch Advertising Is Large and Growing Fast -
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2. Linkedin Opportunities Lets Users
Leverage Their Metwork to Hire ——M
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2. Repuiation-Based Prioritization of Candidates
Saves Time and Money ——lu-q-l W_._
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2. Market for Opportunities:
Exiaiing Orline sob Mackets Ars Largs But nemoist  — o]
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__ Linked[]

3, Linkedin Network Plus Gives
Power Users Extendod Reach
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Intermot 2.0 Business Model:
High Revenue and High Margins ‘—‘—‘-‘—‘-‘M

= Great revenue potensal for inLeads, Opportunities, and Meteork Plus
Law of large numbers ansures figh revenue
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Business and Toch Team Has Strong Track-Record  __ Linked([[)
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Board and Other Investors A
Sequoia and Top-Tier Angels __ Linked(]
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Linkedin Is Professional People Search 2.0 Linked
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Professional people search includes 3 key components

Linkedin premium services

—
' 1.

August 2004
CONFIDENTIAL

Targeted ads: O . @
Contextual tex! ads targeted on search lerms and profiles

Listings:
Job listings filtered through each professional’s network O ;o @

Subscriptions: @ [ O
Service extending reach of each professional’s network



Professional People Search 1.0 Uses Flat Directories Linked
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The problem: There is no effective, trusted way for
professionals to find and transact with
each other online

« Selecting service providers from yellow pages fails
+ Selecting employees from resume databases fails
* Reaching professionals through directories fails
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