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DRIVEM BY ITS HIGHW CROSS OVER APPEAL
FOR MAIMSETREAM COMEUMERS
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LEADING TO EARLY INTEREST Y K-TEN
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WE HAVE ASSEMBLED AN EXPERIENCED TEAM
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COMMITTED TO OUR VISION AND MISSION ! IE"
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THAT BRINGS YEARS OF RELEVANT EXPERIENCE
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WE HAVE A WINMING STRATEGY TO DRIVE !_EIEI
CATEQORY GROWTH WLBIE
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OUR INITIAL ASBESSMENT OF OPFORTUNITIES... K-ZEN
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WHICH TESTED WELL WITH CONSUMERS K-ZEN
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K-Z
EXECUTIVE SUMMARY BEVERAGES

= Cannabis beverages with highest growth potential & mainstream appeal

« K-Zen will win with superior product and brands, experienced team,
consistent supply chain and wide reaching distribution

» Product advantage with emulsion technology for fast & consistent effects and no
cannabis taste

» Seasoned team with brand management, beverage & cannabis expertise
» Reliable supply chain with multi-state coverage
» Category management approach to secure distribution at retail and online

« Early interest by numerous mainstream beverage manufacturers

K-ZEN BEVERAGES | OVERVIEW | OCT 2414 2



CANNABIS IS A LARGE HARKEW

Consumer, government
and business trends
leading to increased
adoptien and innovation



THAT WILL BE FUELED BY THE FUTURE GROWTH OF K-ZEN
CANNABIS BEVERAGES

K-ZENM BEVERAGES | OVERVIEW | OCT 2418 Source: Buninsss Insidar, BD8 Anaiyiics 4



DRIVEN BY ITS HIGH CROSS OVER APPEAL
FOR MAINSTREAM CONSUMERS

= Fits current health trends (smoke free,
discreet, low calorie, low dosage)

= Most familiar form with multiple usage
OCCasions

= Grealest source of mainsiream volume
(=52 tnllion global market in 2021)

s Active interest from numerous
mainstream players

K:-ZEWH BEVERAGER OVERVIEW | OCT 2018



LEADING TO EARLY INTEREST BY K-ZEN
KEY INDUSTRY PLAYERS
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FOCUSED ON ADDRESSING EXISTING CHALLENGES K-ZEN

= Highly fragmented small
regional players

= Poor product quality (taste,
separation & odor)

= |nconsistent supply
= Minimal CPG Management

= Few standards and conventions

H-ZTEN BEVERAGES BUSINESS PLAN DET 2014 T



WE HAVE ASSEMBLED AN EXPERIENCED TEAM

EWP, Crystal Geyser and Tapwa Tea
CMO, Earthbourd Fairm
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COMMITTED TO OUR VISION AND MISSION K-1
BEYERAGES

VISION
...to become the
#1 cannabis beverage company

MISSION
...to share the joy and benefits
of cannabis beverages
to all people

H-ZTEM BEVERAGES OVERVIEW | OCT 28618 a



THAT BRINGS YEARS OF RELEVANT EXPERIENCE
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WE HAVE A WINNING STRATEGY TO DRIVE K-ZEN

CATEGORY GROWTH

BEYERAGES

“HOW TO WINS"

GOALS & ASPIRATIONS

= Create a mission based
organization to “share the joy and

SUPERIOR PRODUCT
Consistent Dose-Appropriate Formula, Crave-able Flavors,
Rapid Effacls

benefits of cannabis beverages to
all people”

* Reach iconic stalus and become

BRAND & CATEGORY MANAGEMENT
Consumer Insights, Analytics, CPG Best Practices,
Calegory Adoplion Programs

the standard bearer for the
cannabis beverage category

DISTRIBUTION
Calegory Managemenl with Retail and Online (Eaze)

STRATEGIC NETWORK
Sirategic Partners

K-ZENM BEVERAGES | OVERVIEW | OCT 2414
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OUR INITIAL ASSESSMENT OF OPPORTUNITIES... K-ZEN
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LED TO THESE EARLY IDEAS K-ZEN

SPARKLING COOLER ! SHOT |/
WATER 50DA CONCENTRATE
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WHICH TESTED WELL WITH CONSUMERS K-ZEN
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LEADING US TO BUILD STRONG BRANDS THROUGH
CONSUMER INSIGHTS AND CATEGORY MANAGEMENT

Leverage-able insighis produce concepts with clear benefits and RTBs
Positioning against most imporlant needs and occasions
Rapid prolotyping approach (AB tesl and leam process)

Consumer desireability and loyalty through compelling branding
Signalure elements to build iconic status
Adoplion language lo creata norms and convenlions thal build category

Retailer and consumer education
Elevated retaill experience
Category insighls and analytics

K-ZEN BEVERAGER | BURINESS PLAN | OCT 2018
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WHICH WE WILL GO-TO-MARKET K.I
THROUGH STRATEGIC PARTNERSHIPS BEVERAGES

Partner with innovative co-pack manufacturers for speed to
market and scalability

Reliable sourcing
+ Accurate dosing, stable and properly packaged beverages
* Licensed FDA compliant clean food & beverage manufacturing
| I +  Multi-state footprint

H-ZEM BEVERAGES | OVERVIEW | OCT 24018 16




K-ZEN
ALLOWING US TO WIN IN THE MARKETPLACE BEVERAGES

“HOW TO WINS" - 5 P'S

PEOPLE - EXPERIENCED TEAM

PRODUCT - SUPERIOR TASTE, CONSISTENT EFFECTS, STRONG BRAND

PRODUCTION - DIVERSIFIED SUPPLY CHAIN AND CAPABILITIES

PLACEMENT - CATEGORY MANAGEMENT

PARTNERS - STRATEGIC ALLIANCES

K-ZEM BEVERAOGES | OVERVIEW | OCT 20814 17



