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Overview

butir.

Butlr. captures individuals' physical location
and movements then translates theminto

powerful intelligence.

0 Butlr. Increases retail in-store sales by
engaging customers and optimizing product
placements based on foot trafiic,

9 Butlr. monitors indoor spaces for smar
living, security, assisted living situations.
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Market Size butir.
Technology Spending on Activity Monitoring
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Privacy issues ‘
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Solution butir.

Heatic™ Sensor ButlrBI"
Al-powered behavior analytics using thermal data Real-time business intelligence
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Real-time

Analytics : —~
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Feal-time traffic tracking
and behavior analytics to
predict demands and
deliver personalized
expenences.

click to watch

Data as a Strategic Assets

= Optimize Product Placement
- Improve Assortment Planning
= Customer Centric Campaign
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— - butlr. crafts contextual omni channel marketing

based on customers' shopping behavior instore.
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