Prodlem

This, is how professionals prepare for emails,
calls and meetings every single day




Solution

Bliinx aggregates all business
interactions into one timeline
in Office 365
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Wy Businesses love us

Company-wide relationship insights

available to everyone
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gljinx

Relationship productivity for business professionals




Problem

This, is how professionals prepare for emails,
calls and meetings every single day

1. Search through inbox

2. Search through calendar

3. View LinkedIn profiles

4, Check for notes

5. Check internal messaging app
6. Search in CRM

I Wiew project management tool

etc...




Problem

Siloed relationship
information leads to :

?

Limited information known
3 hours/week lost managing data
30% of opportunities missed

Inefficient project workflows

X X X X X

Mo team collaboration on contacts




Traction after only 2 months

+ $0 = $40,000 ARR

innevitech *cpa
~ 32 deals in discussion $200,000 ARR
Alithya™ TALSOM e &3

MBS wosnser

+ Pilot project with one of the top banks in Canada



Solution

Bliinx aggregates all business
interactions into one timeline
in Office 365




Why Businesses love us
Company-wide relationship insights

available to everyone e ir N teams
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You should follow-up with people in project




Business Relationships
Opportunity % + M
North America 0" $80B /ycar

500 e es | $36B fyear

Initial Markel Focus

v Prefessional
1M Businesses & Financial
using Office 365 $1.8B /yea
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¢ Integrated in Warkilow
o « Easy to Use
Competitive ¥ Better Insights
W Collaboralon in Teams
Landscape

o Y Salesl oft
B3 affinity ¢
3 Limited Data Sources O Cutreach - .
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* Poor X &

¥ Lack of Integration
¥ Mo Collaboration
¥ Security



Customer Acquisition

Direct Sales Channel partners Bottom-up
¥ 20% trial rate v Clients In validationftesting
$200 CAC T $40 CAC
%4,000 avg ARR £120 avg ARR
TALSOMM

2 A Google Ads
= M Allthya facebook Linked 3




Business Model

Direct sales with
icense purchases




Founders

O 3¢

Mathan - CTO
- Formies Ubisoh
& Google ergineor

Built & Scdd 20 dewelopment
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Team

Advisors

Gabriel Sundaram
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Armando Biondi
Hesad of growth ab iUl




Our Investors

200

PANACHE 4 innovitech

Panache Ventures 500 startups Management consulting firm
MOSE SOt Sepd fund in Congsda San Franciicn & Blitns’s chen
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Timeline
Runway : 18 months

Q12020 Q2 2020 Q4 2021
Proof of concept Pre-Seed Seed round
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Pilat project with 0 botas 20 paying clients 2 enievpiing
enbprise clion confamaed clients
F00+ castames First nivensie SO0k in papeline S0 DAL Predictable 500,000+
Irtterviaws generated crowted nonuisiBan stategy i ARR



Bljinx
Relationship Productivity
for Business Professionals
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