Display Advedtising CTRY {click throwgh rated] hive been '|':||[|11g_| ]
constanily and one of the primary reasen bBehind it 5 banner blindness.

Curnent Players sich a3 Ad erwﬁrb.fEuhange-.ﬁ'ﬁSPh. help publishirs
imprene the CTRSRPM peimarily by making the ads more relevant
(through user bucketing/targeting), improving the fill rates and finding
the highest bidder or each impression {RTR).

But they have no direct control ower the last mile of the road, which is
the placement of ads on the publither's website.
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Why Now?

AedTech is growing. Display Advertiing [display, mabile and videa) i
forecasted to grow from appreaimately 543 billion in 2012 1o 590 bilkon
In 204718,

AdTech investments have been able 1o do IPOs recently (Aubicon,
Rocietfued, Magin], Qutbrain, Radiumine and mone to file soon,

AJE Testing is a hat market [Optimizely, V0] and no one is using it for
Fublishers, yet,
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AdPushup uses advanced A8 Testing (0 preprietary multi-arm bandit
sofution] to web publishers optimize ad revenues by using advanced afb
testing between different ad placerments, ad sires, ad codors and types
[such as image vs text).

A this simply by wing a simphe visual editor and no programming
kriwlied e,

after finding the best variation, It kéeps a check on banner blindness to
keep your placements aptimized at all times and can help ight AdBlock.



RPMA [Revenue per thousand impressions) Optimited from $3.82 1o 512.1
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Ankit Desios

*  Co-founded lrnoburr |2007] - indoSec Training & Products, MNC -
EmpaneBied vwith CERT-8N, DSCH & NASSCOM

*  Frmsinnoburr, web wolutions business

Al Agarwad
= Co-founded rmoburr | 2007),
*  Pre-tnnobull, UGE websiles (moregized with AdSense)

Team Sin: 4 Peogle [wiluding Feunder)



% adpushup

Maximize Ad Revenues through Advanced A/B Testing

Ad Revenue Optimization
for Web Publishers



Display Advertising CTRs (click through rates) have been falling!!
constantly and one of the primary reason behind it is banner blindness.

Current Players such as Ad Networks/Exchanges/SSPs help publishers
improve the CTR/RPM primarily by making the ads more relevant
(through user bucketing/targeting), improving the fill rates and finding
the highest bidder for each impression (RTB).

But they have no direct control over the last mile of the road, which is
the placement of ads on the publisher’s website.

1) poublechick for Advertisers, a cross section of regions, lanuary and December 2009, Published July 2010



Publishers can optimize their ad revenues by testing different ad
placements, ad sizes and ad types, which improves the CTR (Click
through rate) and RPM (Revenue per Thousand Impressions) for them.

Further, using constant optimization, they can easily fight the big evil
called Banner Blindness.



Why Now?

AdTech is growing. Display Advertising (display, mobile and video) is
forecasted to grow from approximately $43 billion in 2012 to $90 billion
in 20170,

AdTech investments have been able to do IPOs recently (Rubicon,
Rocketfuel, Marin). Outbrain, RadiumOne and more to file soon.

A/B Testing is a hot market (Optimizely, VWO) and no one is using it for
Publishers, yet.

1 pubicon 5-1 Filing (hanp:/ fwawew. sec.govfirchivesfedgar/data/1595974,/0001 1931 25140343809,d65265 1 ds 1. him)
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AdPushup uses advanced A/B Testing (a proprietary multi-arm bandit
solution) to web publishers optimize ad revenues by using advanced a/b
testing between different ad placements, ad sizes, ad colors and types
(such as image vs text).

All this simply by using a simple visual editor and no programming
knowledge.

After finding the best variation, It keeps a check on banner blindness to
keep your placements optimized at all times and can help fight AdBlock.



Case Study

RPM (Revenue per thousand impressions) Optimized from $3.82 to $12.1

(o= = 2= 44l vl muas wwos B

PAGE VIEWTS CLONS

52229 944 1.81 0.39 7.06 368.74

CTH CPC US RPFM (LS EARMNINGS (USD

[l diutiosy, Claim o, Dkiing [ope mmes [romrd, i §uprsoneas §amed]
|

ST BT LR SOLe-0%-L1 SOLS-O0- L0 04001



Milestones

May 2013 — Starts as weekend project.
Aug 2013 — PoC Testing using JS Hacks.
Jan 2014 - Founders commit full-time.
March 2014 — First private beta release. Enrollment begins.

May 2014 — We're optimizing 10 million monthly ad impressions.



March 2014
April 2014
May 2014

June 2014

500,000 impressions
3 Million impressions
10 million impressions

32 million impressions



The Plan

To monetize using a hybrid model after hitting critical mass (1 Billion
impressions).

We can monetize by:
1) Saas plans (fixed prices based on impressions) for Large Publishers.

2) Serving additional ad units (display/native) for the medium and long
tail.

3) Helping publisher monetize the inventory being lost to Ad Blockers



Founders

Ankit Oberoi

* Co-founded Innobuzz (2007) — InfoSec Training & Products, MNC —
Empanelled with CERT-IN, DSCI & NASSCOM.

*  Pre-Innobuzz, web solutions business.

Atul Agarwal
* Co-founded Innobuzz (2007).
*  Pre-Innobuzz, UGC websites (monetized with AdSense).

Team Size: 4 People (including founders)



adpushup

Thank you for your time.

www.adpushup.com ankit@adpushup.com



