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Upgrade the staple foods
for the masses

Rebuild,
reformu|c11'e and reinvent staple
high-carbohydrate foods for the
masses, leveraging modern
health science and generations
of old-school taste mastery



A Massive, Multi-Billion Dollar Market Opportunity
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Uprising is the First “Halo Top Meets Olay” of The Healthy Bread
Category

1. Firstdirect-to-consumer “keto bread” brand that is “taste buds”
approved. Serving a rapidly growing health-conscious consumer.

¢. Significantly underserved market. Rising demand without established
solutions and alternatives. Keto is not a trend, but a lifestyle.

j.  High lifetime value. Healthy margins + DTC + patential subscription
model to maximize CLV.



1. Macro composition = 50% fat, 30%
pratein & 20% carb ... AND zero net carb

¢. Hero ingredients: almond flour + golden
flax + psyllium husk + ACV

3. Fresh for up to 4 weeks without
refrigeration via Uprising proprietary
formula
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'Nutrition Facts |

Serving Size: about 16 chips (30g)
Servings Per Container: 3

Amount Per Serving
Calories 190 Calories from Fat 130

% Daily Value*

Total Fat 14g
Saturated Fat 29
Trans Fat Og

Potassium 420mg

Total Carbohydrate 14g
Dietary Fiber 10g
Sugars <1g

Protein 7g
N
Vitamin A 0% . Vitamin C 0%

Calcium 10% . Iron 6%

*Porcent Daily Values are based on a 2,000 calore diet
Your daily values may be hegher or lower depending on
youl calone neatd
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NET WEIGHT 40Z (113 GRAMS) NET WEIGHT 4 02 (113 GRAMS)

Calones 2,000 2500

LAUNCHING JAN 2021 2 s B

Sodum 2 4D0mg
Potassum 1 500mg

1 Low-Carb, MCT Qil —

INGREDIENTS: WATER, ALMOND FLOUR,

EGG WHITES, PSYLLIUM HUSK,

Superfood Chips S T 3 T,

NG SODA, OLIVE OIL




nvestment Overview: $1.25 million seed round
“urpose: Fuel growth plans through 2023

Investment Buckets - Next 2 Years
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Sales and Marketing




Uprising's Winning Formula

1. Blitz-scale our superfood bread to capture the
healthy lifestyle tribal elders.

.. Expand the channels and product set with superfood
chips, the 1" low carb, MCT oil boosted “pita-like” chip
to be available to the masses at retail

3. Install eComm specialist growth agency infrastructure
to minimize CAC, achieve instant marketing scale and
unlock self funded acceleration

4. Drive happy belly bundle subscriptions to maximize
CLV and lock in recurring revenue
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The Tribal Elders Size of Pri: 3134M Total

*Assumes $220 CLV

Potential Audience:
Potential Reach: 610,000 people ©

Audience Name Tribal Elder SOM (Serviceable Obtainable Market)

Audience Details:

= Location:
Custom Audiences 0 o United States
s Exclude Location:

Exclude | C —— o United States: Alaska; Hawaii
J reate New

* Age:
o 30 - 65+
Locations @ Location: * People Who Match:
* United States o Interests: Paleolithic diet
Exclude Location: = And Must Also Match:

. : « United States: Alaska; Hawalii © Interests: Ketosis
» And Must Also Match:
o Interests: Gluten-free diet

Ca're or‘ Xi"'in Age © 30-65+ » And Must Also Match:
g y g o Interests: Low-carbohydrate diet

: Gender © All genders * And Must Also Match:

I'ribalgElders : o Behavios Engaged Shappers
e And Must Also Match:
Detailed Targeting @ Include people who match © o Income: Household income: top 5% of

iy ZIP codes (US), Household income: top
10% of ZIP codes (US), Househaold

Interests > Additional Interests > Paleolithic diet b
income: top 10%-25% of ZIP codes (US)

Paleolithic diet or Household income: top 25%-50% of
ZIP codes (US)
" = Detailed Targeting Expansion:
Suggestions Browse s Off L
and must also match © 'S

Interests » Additional Interests > Ketosis

Ketosis

Suggestions Browse



*Assumes $209 CLV

Potential Audience:
Potential Reach: 40,000,000 people ©

Audience Name Healthy Masess Tam (Total Addressable Market)

Audience Details:

= Location:
Custom Audiences © o United States
Exclude Location:
o United States: Alaska: Hawaii

Exclude ' Create New ¥ s Age:
o 18 - 65+
Locations € Location: = People Who Match:
« Lnited States o |nterests: Health & wellness
O T = Detailed Targeting Expansion:

: « Lnited States: Alaska; Hawaii ° Off
s £ _ \\ i":. N 5 Age O
- Cﬂ?e‘gOﬁy EX|Tlng Gender © All genders

; e S -
ﬁeurt'hy Bes.rles ! Detailed Targeting €@ Include people who match ©

1B*® - @5+ »

Interests » Additional Interasts

Health & wellness

Suggestions Browse



eCommerce Traction ronseuen
Revenue Grew 10x YOY | 7ze% 729
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A Team of Brand Builders & Already-Established Bakers
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A brather sister duo...
William Schumacher Kate Schumacher
Founder & CEO Co-Founder & Head of Social
4 years @ P& G beauty, brand building @ OLAY e  Marketing degree from the Farmer -

School of Business
4 years of commercial & investment banking

e  Beganin Target Corp’s retail »
Successfully led a P&G backed beauty DTC startup to management. Worked in brand
product market fit innovation consulting &
Long-time Paleo/ Keto / Bio-Hacker e  Health and fitness enthusiast
L
®

& professional bakers

Mark and Sara Frommeyer
Co-Founders & Head of Product

Proven founders with 11+ years owning & operating
award-winning commercial bakery, Blue Qven

Brought European open-air market bread expertise to US

Supply a variety of breads for 20+ top restaurants in
Cincinnati including Boca restaurant group

Inventors of over 25 different breads with distribution in 12
farmers markets

New product development + commercialization expertise



Browse the best pitch
deck examples.

Brought to you by bestpitchdeck.com —
the world’s largest library of pitch decks:
hundreds of winning presentations from
leading startups, updated every week.

Read more =

Follow us . 4 I: M




