SOMEONE
SOMEWHERE




SOMETHING’S WRONG

200M

RURAL ARTISANS IN LATAM, AFRICA
AND ASIA LIVE IN EXTREME POVERTY.

90%

OF THEM ARE WOMEN.

1,000M

FAMILY MEMBERS ARE
AFFECTED BY THIS.



65%

OF MILLENNIALS CARE ABOUT THE
IMPACT OF THEIR PURCHASES

40%

TRAVEL AT LEAST
5 TIMES PER YEAR

$35B

IS SPENT IN APPAREL & GEAR
BY THIS GROUP IN NORTH AMERICA

LESS THAN
%
5%
OF BRANDS TARGETING THIS SEGMENT
HAVE A POSITIVE IMPACT AT THE CORE




A CLEAR OPPORTUNITY

Digitally native brands targeting socially conscious millennials are growing at unprecedented speeds

NAADAM ' EVERLANE Reformation WARBY PARKER

LAUNCH: 2013 LAUNCH: 2016 LAUNCH: 2010 LAUNCH: 2010 LAUNCH: 2010
$100M/y: 2019 $100M/y: 2019 $100M/y: 2017 $100M/y: 2017 $100M/y: 2015
IMPACT: IMPACT: IMPACT: IMPACT: IMPACT:

MONGOLIAN NEW ZEALAND RADICAL SUSTAINABLE ONE FOR

HERDERS WOOL TRANSPARENCY FABRICS ONE



ABOUT US

SOMEONE
SOMEWHERE

IS A DIGITALLY NATIVE BRAND ON A MISSION
TO LIFT MILLIONS OF ARTISANS OUT OF
POVERTY BY CREATING THE BEST PRODUCTS
FOR ADVENTUROUS MILLENNIALS




THE BEST OF BOTH WORLDS
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WE COMBINE:

-ARTISAN MADE TECHNIQUES
-MODERN AND FUNCTIONAL DESIGNS
-A UNIQUE SUPPLY CHAIN
-TECH-ENABLED SALES CHANNELS

TO CREATE THE BEST BRAND EXPERIENCE FOR
SOCIALLY CONSCIOUS TRAVELLERS







WHY NOW?

someont W
SOMEWRERS

Which products should we make?
Which audiences should we target?

Where should we open a store?




T H E H EA RT 0 F 0 U R After years of field research, we found a way to work with thousands of artisans at the same time.
S U P P I_Y c H AI N It allows them to increase their monthly income by up to 300% without changing their lifestyle

ur inhouse design team develops Artisans create the handmade Specialized workshops assemble
0 1house design team develops Art te the handmad S lized wc hops a T

new product concepts. elements of each piece. the final products.
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ONLINE WORLD
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SOMEWHERE is for the places they call home
SOMEONE

= SOMEONE is for the people who make our products
Creatom

1 out of every 25 peopla in the worlkd




OFFLINE WORLD

TELAR

ot
CHICOTILL




OPPORTUNITY

WE ARE RAISING $1.7M USD TO:

-LAUNCH IN THE USA
(ONLINE + 2 PHYSICAL STORES)

-KEEP STRENGTHENING OUR TEAM
-REACH BREAK EVEN POINT
-RAISE A $5-7M USD SERIES A IN 18-24 MONTHS

-INCREASE 6X OUR IMPACT

Strategic
Hires
34%

US Launch
47%

MX
Consolidation
19%

USE OF FUNDS







Browse the best pitch
deck examples.

Brought to you by bestpitchdeck.com —
the world’s largest library of pitch decks:

hundreds of winning presentations from
leading startups, updated every week.

Read more =

Follow us b o M




