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Integrated, Automated,
Measurable

Investor Presentation



Mission

“To empower B2B businesses so that they can
create the moments that matter to their prospects
and customers”
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Negative Response

Cold calling
& cold emails are not delivering
desired outcomes

The Problem

No Tracking

You cannot track gifts,
brochures, case study material
sent to prospects and customers
in your CRM

Expensive

Warehousing direct
communication is very
administrative and expensive
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Highly Personal

1:1 personalised gifts and direct mail
campaigns that cut through using
automation and individual sends

The Solution

&

Streamlined

Automated sends, fulfiiment at
scale and managed budgets

il

Integrated

2-way data integration that uses your
data, tracks sends and measures ROI
in real-time



i

To empower B2B businesses to integrate personalized direct marketing easily”

PROSPECTING SALES ONBOARDING SUCCESS UPSELL
TSHIRT
ok BONSAI
ONBOARDING CHAMPAGNE TREE
HAMPER
WINE
CASE STUDY CUPCAKES
& COOKIES

| EGIFT
CARD

COFFEE

HANDWRITTEN
NOTE




Lifecycle Communications for the Moments That Matter

.....

i ’J
/ ’
’
—
A A =,
v v -
'-.} ASI( | i : HE"E"‘L
- CLOSE '
AMPAI : ] |
. ] i
' (] i
: 1 i (] '
| I [] I
| I I
I -
BRAND —
AWARENESS EVENTS DISCOVERY PROPOSAL ONBOARDING HEALTH SCORE
" [ ] [] I
I ' [] ]
| L i ] I
i 1 [ i
i ' -
E ' E
[_ ? E i_‘\ - ) [— ? ".‘

ABM ; " DEMAND GEN DEMO " ’ NURTURE CROSS-SELL UPSELL




ROI of Personalised Direct Mail

il it ® ®

40% Average 260% increase in 46% decrease 9x higher response
Response Rate* Sales Accepted in CAC rate vs digital
Leads** channels***

*DMA  **Outreach.io ***Royal Mail MarketReach
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Increase Demo
Attendees

]

Event
Invites

Our Goals

O

Getting Customer
Attention

!

Seasonal
Gifting

15

Building Customer
Rapport

O

Case Study
Triggers



Our Product

&

Enterprise Software Marketplace
We have built an enterprise-level We are fully integrated with
software with strong UX and deep 100+ providers which are
integrations with Sales/Marketing one-click orders

Technologies

9

Warehouse/Logistics

We have warehouses in
US, UK and APAC



Reachdesk
CASE STUDY

D

CHALLENGES FACED

test 10, now part of EPAM, is a global leader
in software crowd testing. With a focus on
gonarating aalhad Mmoot Ngs with sanior
decision-makers and bullding opportunity
pipeline, the SDR and Marketing team
provioutly used direct mail and gifting to sut

through the noise

The process was manual and time-
consuming, taking over 4 weeks per campaign
o execute. Campaigns became outdated

dua to tha time it took to roll out as items ware
packed manually in the test 10 offices. This
also meant prospecting time was reduced.
SDRs couldn't track when packages arrived in
real-time, which meant following up in a timely

mannar wasn't possible.
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"A STREAMLINED SOLUTION"

test 10 needad a tool to create a scolable
and streamined DM strategy allowing SDRs
to mcorporate the physscal channal into
thedr outbound efforts and report on the ROI
and success of campaigns. Reachdesk has
anablod tost 10 to add DM to thair Outreach
sequences so that hyper personalised sends
can be made within their Sales Engagemeant
platform. ROl can also ba measurad in test

I0's Salesforce CRM

6009’ uplift in test 10's
0 response rates

full work days saved per
SDR per month

0 decrease in Customer
46%

Acquisition Cost




Reachdesk is #1 in Customer Reviews on G2

46 5 3.9 3
- We are the highest in every ’ PFL
single category

- We will always maintain our #1
spot. Product First. | ok k RRRRE wwny

PFL Tactile Ma... Reachdesk Sendoso

Reachdesk User Ratings
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High
Performer

Meetz Reguirements

Ease of Use

I_:J . :J
Ease of Use
Quality of Support
Ease of Setup

10.0

Easiest To Do
Bus-lnrs! Wrts

ZUZU

Ease of Admin
Ease of Setup

Quality of Support

Ease of Doing Business
With

Product Direction | ™
positive]




Timeline

SXM SXM SXXM SXXM
Product ARR ARR ARR ARR
launched
Q4 Dec Jul Dec Dec
2018 2019 2020 2020 2021
Rakuten

(M Baracuda €ALABRIO Z; Segment

)

Marketing W Hootsuite: Cognism



Covid -19 Impacts

Some pipeline accelerated, some pipeline slowed down, some no impact
New Opportunities have emerged:
« Companies are trying to replace cancelled event pipeline hole
+ Companies are trying to drive attendance, reward attendance and follow-up on online events
+ HR wants to engage remote employees
« Planning for the day - welcome back to the office campaigns
«  Trying to keep existing customers engaged, many business strategies have changed to focus
more on upsell and renewal execution
New Product Trends:
«  Uber Eats eGift Cards
+ Address Confirmation Landing Experience
«  Donate to Charity eGift Card Experience
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Thanks Mealan Radia ang the Reachodesk team for my personalized wire cup
o and hancwritien note! The SOR team are loving the plagfarm
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Hi Kostas

Aeach out 10 Alex Odiey IT you are looking 10 SCale yvour dineCT Marketing effors

1o clents or prospects In North Amenca ang Europs!

Looking forward (o spaaking later. Here's a coffee to anjoy during the call, or
]\-‘ parhaps save it for another time

-

My colleagua Alex will ba joining on the call, please lat ma know ® you have any

quesiions

Kind Ragards
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Click hare o claim your gift card
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