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MEET THE FOUNDER

An Authentic Advocate of Cannabis for Creativity
SHAWN GOLD

Until recently, founder, Shawn Gold was CMO at Lowell Herb Co., one of the
fastest-growing, most talked about cannabis companies in North America.
He has been an advisor to other leading cannabis brands including MedMen
and Charlottes Web. Previous to Lowell, he was CMO at TechStyle Fashion
Group which launched the subscription fashion category with Fabletics,
JustFab, ShoeDazzle, and Rihanna's SavageXFenty. Before TechStyle he
was head of entertainment brand partnerships at Wattpad.com, the world’s
largest storytelling platform and one of the fastest-growing mobile content
sites in the world. Previously he oversaw sales, marketing, and content
development as CMO of Inside Studios, a video and mobile app company
creating shows with over 1 billion views on YouTube and MSN. Until 2007,
he was CMO, head of marketing & content for MySpace. At MySpace,
Shawn spearheaded the development and implementation of marketing
initiatives and campaigns for MySpace during its growth from 25 to 110
million users worldwide. Prior to MySpace, he was a partner and the
founding publisher of Weblogs, Inc., a network of popular blogs that
included Engadget, Joystiq, and Autoblog, now part of Verizon. As head of
communications planning for Rare Medium, Shawn helped launch digital
communications strategies for brands at P&G, General Mills, Nestle, Mattel,
and other international brand marketing companies.
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THE
OPPORTUNITY

A purpose driven recreational brand
that is the category king in cannabis
for creativity.

$5.8M in Revenue in first 15 Months

250,000 Database of Creative
cannabis users.
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WHY NOW?

70-80% of cannabis sales today are influenced by
budtenders inside of dispensaries who recommend
products.

The fastest scaling brands are built around efficacy.
They enhance performance or provide a solution
based story to connect buyers with brands.

There is no brand today that stands specifically
for “creativity”, yet 30% of Americans make a living
by being creative.
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The Creative Economy

- Working Class
CREATIVITY IS NOW AN ESSENTIAL — i::;f::f:“
SKILL FOR 2025 REPORTS THE L oz
WORLD ECONOMIC FORUM ~—  Super-Creative Core "“’”“'“ ...................................
Events over the past century shaped the Creative Class. —_—

Internet is
Mainstream

Technology
Advancement in technology has allowed for more rapid implementation of
creative ideas.

The Value of Creativity
As the value of creativity increases in a world of Al and outsourcing, the Creative

Class and its economic power continue to grow. M

Worker Population Growth
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Rise of the Creative Class by Richard
Florida
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A MASS-NICHE
TARGET AUDIENCE

There are 38 million members of the
Creative Class in America who will
spend $29.7 Billion on cannabis by

2025

Super-Creative Core
JOB: TO CREATE AND INNOVATE
Science, Engineering, education, computer
programming, with arts, design and media small
subset.

Creative Professionals

JOB: TO SOLVE SPECIFIC PROBLEMS
Knowledge based workers in Healthcare, business,

finance, law and education.

Super-Creative Core
Pioneer new ground
and push cultural
norms.

Working Class
Allow cities to function and
grow by maintaining and
building infra-structure.

PILGRIM SQUL

THE
CREATIVE
CLASS

Creative Professionals
Allow cities to run more
efficiently, both socially

and economically.

Service Class
Make cities run through
implementation of
services.

Rise of the Creative Class by Richard Florida



"The best way | would
describe the effect of the
marijuana and the hashish

is that it would make me : .
relaxed and creative.” mad and dangerous world.”

.
Steve Jobs Carl Sagan Lady Gaga Martha Stewart
Creative Businessman Creative Astrophysicist Song Writer & Performer Creative Entrepreneur

TITANS OF THE CREATIVE CLASS
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HOW CANNAB

CREATIVE
J
]
Hyper
Focus Understan

Cannabis users often experience an

nhancement of their empathic skills
ng a high, like a writer feeling they

are better able to slip into another

‘pragmatic aspects but start to explore personality and to creatively write

Cannabis creates an enhanced ability
for imagination; chefs have reported
how they can better imagine the taste
of combinations of food during a high,

and musicians describe an enhanced
ability to imagine melodies played by ‘ its colors, surfaces, shades under a fiction involving the feelings of various
various instruments. different perspective, like an artist or a characters.
scientist scrutinizing its nature.
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S R inly, It enhances our ability to
extract similarities and draw
conclusions about the relationships
between seemingly unrelated
concepts, objects, processes, or
patterns, which are crucial for the
invention of new ideas. Einstein called
it “Combinatory play” - sifting through
data, perceptions and materials to
come up with combinations that are
new and useful.
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PILGRIM SOUL:
CANNABIS SCIENCE

Together with the scientists at AbstraxTech,
we have analyzed hundreds of cannabis
strains that index high for creativity and
other related states.

We have identified specific cannabinoid and
terpene profiles, building a matrix of strains
that we blend for specific creative impact.
This is supported by focus groups and
feedback from iconic creative leaders.

Cannabinoids

Testing method: HPLC-SOP 101
Analyte )

THCa
AS-THC
AB-THC
THCW
CBDa
CBD
CBDV
CBN
CBGa
CBG
CBC
Tatal

27.70%
Total THC

UPLIFTED

Complete
Mass Plass
% meg

30.50 wasy D
095 255
ND ND
ND ND
0.07 0.68
ND ND
ND MDD
ND ND
0.92 221
0.0% 090
003 032
32,54 325.64

0.06%

Total CBD

Summary
32.56% Pass
| Total Cannabinolds . Pesticides
Pass Pass
Microbials Mycotoxing
Terpenes

Testing method: HS5-GC-FID - S0P 201
Analyte

o-Bisabolo|
g-Humulene
a-Pinene
o-Terpinene
p-Caryophyllene
p-Myrcene
[-Finene
Camphene
Caryophyllene Owxide
cis-Merolidol
&-3-Carene
&-Limonene
Eucalyptol
y-Terpinene
Geraniol

Guaiol

Pass

Mot Tested

Residual Solvents

Pass
Heavy Metals

Complete
LOO  Mass  Mass
% mpig
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR
NR NR

MR
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PILGRIM SOULS:EXCLUSIVE LIVE RESIN BLENDS

PILGRIM SQUL

Pilgrim Soul’s Exclusive Live Resin Blends are a Based on a Proprietary 3 Strain Formula

NO [I[/]

CREATIVE
AWARENESS
BLEND

——

You create or appreciate
art and music.

Highten your alertness to
aesthetics and drink in
the world around you.

Enjoy this blend at
museums or while
attending a concert.

Experience
CREATIVE

UPLIFTED
HAPPY
FOCUSED
RELAXED

NO 0U7

CREATIVE
IMAGINATION
BLEND

—

You are a divergent
thinker, creative thinker,
or innovator.

Remove barriers and
combine ideas without
rules or judgments,

Enjoy this blend
for celebrations.

Experience
CREATIVE

EUPHORIC
TALKATIVE
UPLIFTED
GIGGLY

NO 003

CREATIVE
FOCUS
BLEND

——

You are a deep thinker,

scientist, strategist, or writer.

Focus, discover pattern
recognition, and creatively
solve problems.

Enjoy this blend for
ideation and productivity.

Experience
CREATIVE

FOCUSED
EUPHORIC
UPLIFTED
HAPPY

NO
CREATIVI
REFLECTION
BLEND

e

You are an empathetic
and mindful person.

Soothe your mind, explore
distant memories, and
focus on self-discovery.

Enjoy this blend while
relaxing or chilling
with friends.

Expe .
CREATIVE

RELAXED
EUPHORIC
UPLIFTED
HAPPY
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CREATIVE FOCUS LIVE RESIN BLEND

All Ceramic, Collectable, Reusable, Rechargeable

PILGRIM SQUL
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PILGRIM SOUL.:

EXPERT CONTENT

PilgrimSoul.com
History, How-To and Entertainment ' i

Content that positions the brand l_,, EN CJ”': M H,
e~

as an expert and drives SEO around . R

cannabis and creativity. il - =

/

SEO RANKING
The science behind cannabis and creativity" #1
Journal while high"#1
Creative cannabis strains #1
Best strains for creativity #1
Best weed for creativity#1

Best strains for creativity & focus #2
Best marijuana for creativty : \ g - o o WL - el N | R =4 N
The best cannabis for creativity #2 COUNTRY SINGERS e W "M at . BIARLY'S TOP
"Creative thinking while high” #2 WHOSMOKE WEED Fo - cigpel oo RIS CAND -\fjl'ﬁ STRALNS
The best cannabis strains for creativity #2 FOR CREATIVITY AT LS T N A ol . _,'F‘(@:n ,[rifnl.f_\'”'\ |J\
"Eccentricity and creativity" #2 3 ARCH b N :
Cannabis for creativity #3 ; T i g s
The best weed for creativity #3
How to use cannabis for creativity #4
“Creativity and cannabis” #8
"Creativity on cannabis” #6
being creative while high #9
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PILGRIM SOUL: CREATIVE CURRICULUM

Our Guided Journal Series enhances the efficacy of our
creative cannabis products

PILGRIM SOUL

PLEASE USE
THIS JOURNAL WHIL

YOU ARE HIG

CREATIVE THINKING JOURI \L

HIGH TIMES UAILY BEAST

amazon

WHO WHAT WEAR POPSUGAR.

S00p
Best Sellers Rank: #452 in Books (See Top 100 in Books)
2,021 ratings

Customer Reviews: 111y
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BUILDING THE CATEGORY KING
360 CREATIVE TOOL SET

A System to Enhance Your Creativity

PILCRINM SOUL

Exclusive Cannabis
Blends
Custom creative blends
with specific terpene and

cannabinoid profiles to
optimize creative output

|

Creativity
Curriculum
Online and journal
based programs with
mindset exercises and
creative challenges.

PILGRIM SQUL

Expert Creativity Content
How-to, historical content and
best practices on on cannabis

and creativity from creative

leaders.

=)

Elm

B

Creativity Sharing
Platform
Feedback, advice and
shared content from the
creative community.



