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KEY FACTS

Incorporated in 2011

Privately held; Backed by
Viola Ventures, Sequoia
Capital, Lightspeed
Ventures, Nyca Partners,
Warburg Pincus PE &
Thoma Bravo PE

Offices: Tel Aviv, New York,

London, Singapore, Tokyo,
Sydney, Sao Paulo

# of banks: ~80

# of employees: ~300
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RACE TO THE TOP
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PERSONETICS AT A GLANCE

Personetics is the globalleader in data driven personalization and

customer engagement for Financial Services

We strive to actualize a world of Self-Driving Finance where banks
proactively act on behalf of their customers to better monetize

relationship value

We partnher with Financial Institutions to re-invent financial services
by integrating, automated intelligence to every customer interaction,

creating significant business impact in months vs years
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THE GLOBAL LEADER IN FINANCIAL-DATA-DRIVEN PERSONALIZATION AND
CUSTOMER ENGAGEMENT FOR FINANCIAL INSTITUTIONS

Working with 6 of the top Serving over 120 million Customer transactions Personalized customer 4.5+ Star customer rating
12 banks in the NA/EU customers worldwide analyzed interactions
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THE NEW BATTLEGROUND IN FINANCE
IS CUSTOMER ENGAGEMENT

Incumbentbanks Neobanks, Fintechs
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TIDAL WAVE OF TRANSFORMATION IN BANKING

What is Self-Driving finance?

g & Algorithm-driven services that make financial
decisions and take actions on a customer's behalf 3

Source: Fomrester
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Banks Recognize Need, but Are Unprepared
PwC 2020 Banking Execulive Survey
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Very prepored B Significant investment Very important
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Data

What's happened?

Insight
What'simportant?

SELF-DRIVING FINANCE TRAJECTORY
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Advice

What should | do?
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Autonomous
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THE MOST COMPREHENSIVE PLATFROM IN FINANCE
ENABLES AGILITY AND DIFFERENTIATION

1 Data Enrichment Services
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Transactions Customer
Enrichment Financial Map

3 FinancialWellness Automation

Automated Programs

2 Customer Engagement (Retail, SME, WM)
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Insights Library Engagement Builder

4 OpenFinance

Cloud Data Connector

personetics’



BANKS ARE INVESTING IN DATA-DRIVEN
PERSONALIZATION

Personalizationlayer

“Personeticsis focused on customerfinancial
resilience... and has been deployed quickly
and surgically at many large banks” Avtomation Layer

Celent, August 2020 Insights & Advice
Analytics / Engagementbuilder

Data Enrichment

Core Processor

PERSONETICS IS THE OBVIOUS CHOICE
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FROM TRANSACTIONAL VIEW TO HYPER PERSONALIZATION
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Data Enrichment —

SELF-DRIVING FINANCE
DEPLOYMENT OPTIONS
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CREATING A VIRTUOUS CUSTOMER “FLY WHEEL"

InCrease customer Personalized Offer Increase Digital

profitability & Insights & Integration Engagement
retention Aavics and NPS
O] 02

%N

Relationship

Depth
Grow primary Bu Auto
checking and new Wealth Greomne®® Sk lmrérove cross-sell
to bank balances Reduce Debt Programs ana conversion
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OPEN FINANCE WILL RESHAPE FINANCIAL SERVICES OVER
THE COMING DECADE - PERSONETICS WILL DRIVE USAGE

Accounfing

Insurance - Life events and contract discovery
=4 &
Nocih Wealth management - Suitability and advice
Mgmt.
Consumer Finance — Unsecuredlending
o5 s
E il Mortgage — Underwriting
Open Open Alternative

i Finance
Banking Finance

Pensions — Accurate forecasting and automated

advice
26
[%I). Mortgage
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Insurance

personetics’



DRIVE IMPACT ON KEY BUSINESS OUTCOMES

Customer Engage

Digital Engagement

Frequency, time spent

NPS

Rating

Customer Experience
CSAI, NPS

BUSINESS DRIVERS

New accounts & balances

Account & Balance Growth

Regular & Tax-free Savings accounts

CTR
Adyvice & Product

recommendation taken
Sales Leads generated (premium cards, meet
advisor etfc.)

YoY

Digital sales growth

Personal loans

Improvement

Retention

Retention rate of actively engaged in Insights
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CONFIDENTIALITY NOTICE AND DISCLAIMER

This document contains proprietary information belonging to Personetics Technologies Inc. Such information is supplied solely for the purpose of
assisting explicitly and properly authorized employees or consultants to evaluate or use Personetics products. All rights, title and interestin any
information provided herein remains solely and exclusiv ely with Personetics.

No part of its contents may be used for any other purpose, disclosed to any person or firm or reproduced by any means, electronic or
mechanical, without the express prior written permission of Personetics Inc.

The text, graphics and examples included herein are for the purpose of illustration and reference only. The specifications on which they are based
are subject to change without notice.
No legal or accounting advice is provided hereunder and any discussion of regulatory compliance is purely lllustrative.

Informationin this document is subject to change without nofice. Corporate and individual names and data used in examples herein are fictitious
unless otherwise noted. Personetics reserves the right to revise or withdraw this document or any part thereof at any time.

Copyright ©2021 Personetics Technologies Inc. All rights reserved.

Other company and brand products and service names are trademarks or registered

Dorel Blitz, VP Strategy & Business Development

Dorel .blitz@personetics.com ..
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