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Pacaso

Legal Notice

CONFIDENTIALITY AND DISCLOSURES

This presentation is for information purposes only and is being provided to you solely in your capacity as a potertial investor in considering an investment in Pacaso Inc., 2
Delaware corporation ("Pacaso”) and may not be mproduced or redistribumed, In whole or in part, without the prior wiitten consen of Pacaso, Pacaso makes no
representation or warranty as to the accuracy or completeness of the information contained in this presentation. This presentation is not intended 1o be ali-inclusive or to
contain all the information that a person may desire in cansidering an investment in Pacaso and is not intended to form the basis of any investment decision in Pacaso. You
should consult your own agal, reguiatory, tax, business, financial and accounting acvisors 1o the axtent you desm necessary, ant must make your own investment decision
and perfarm your own independent investigation and analysis of an investment in Pacaso and the transactions contempiated in this presemation. This presentation shal
neither constRute an offer to sell or the solictation of an offer o buy any securities, nor shall there be any sale of securities in any jurisdiction in which the offer, solicitation or
sale would be unlawful prior to the registration or quadification under the securitias laws of any such jurisdiction,

FORWARD-LOCKING STATEMENTS

Certain statements in this presentation may constRute “forward-looking statemeris” within the meaning of the federal securities laws. Forward-looking statements include,
but are not imited to, statements regarding PRcaso's sxpectations, hapas, balefs, Imentions or strategies regarding the future, In addition, any statements that refer to
projections, forecasts or other characterizations of future events or crcumstances, including any underlying assumptions, are forward-locking statemers, The words
“articipate.” “befieve.” "continue,* “could,” "estimate.” ‘expect,” “imend,” “may.” "might,” "plan,* “possible.” “potential,” “predict,” “project,” “should,” “strive.” “would" and
similar axprassions may dentify forward-looking statemants, DUt the absence of these words does Not mean that a statemant is not forward-iocking, Forward -looking
statamants are pradictions, projections and other statements about future avents that are based on current axpectations and assumgtions and, as a result, are subject to risks
and uncertainties. Readers are cautioned not 1o put undue reliance on forward-looking statements, and Pacaso assumes no obligation and does not infend to update or
ravise these forward-jcoking statements, whethaer as a result of new information, future events, or atharwise, Pacaso does nat give any assurance that Pacaso will achieve is
axpactations, All numbars in this prasemation are approdmata.

In sddi®tion to financial results presented in accordance with generally accepted accounting principles, we plan to present during this call certain financial measures that do
not conform 1o U.S. GAAP If we Delleve they arne useful to investors or If we Delieve they will help investors to better understand our parformance or Dusiness trands,
Raconclilations of thase non-GAAP financlal maasures to the nearest comparable GAAP measures are Included In our Offaring Crcular, which may ba found at
pacaso.com/invest

AN O MESING STATEMENT AEGARDING THIS OFY EHING HAS DEEN FLED WATH THE SEC. THiE SEC HAS QUALINIED THAT DI ERING STATEMENT, ATECH ONLY MEANS THAT THE COMPANY MAY MAKE SALES OF e
SECUATIES DLSCRISED 8Y THE OMMERNG STATEMENT. THE OFFERMNG ORCEAS THAT [S PART OF THAT OFITEING STATEMENT IS AVRILAE
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EXECUTIVE SUMMARY

Pacaso is the global $138M +

Cumulative Adjusted Gross Profit, excluding impact of whole homes '

co-ownership

category leader $1.2B+

Cumulative Gross real estate transacted and assoclated service fees *

=
\ ~4(0 markets

Operational areas *
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$280M +

Cumulative equity capital raised to date
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EXECUTIVE SUMMARY

Pacaso was founded to solve the
vacation home conundrum

Luxury homes are underutilized

Typical vacation homes sit vacam for 89% of the year. This
underutilization is wastefu to communities and is an ineffective use of
parsonal caphal,

The mental-load of owning and maintaining a home
from afar is heavy

While 40 percent of Americans aspire 10 own a secand home in the next
yesr, the complexfties of luxury property ownership can be
enverwheliming’.

Renting a vacation property is an unpredictable experience

Travelers are fatigued by the constant search for rental inventory and the
nconsgistency in hame quality.

Pacaso 1 EBP Repon, congucted by EBP and paid for by Pacaso Inc. Ias 00N Lo e Lm0 QL eC o0 AmDACT -<Dudtly
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EXECUTIVE SUMMARY

Pacaso sits at the intersection of trzvel €9 real estate

Behaves like travel but with the long-term benefit of ownership

TRAVEL REALESTATE

Pacaso



THE OPPORTUNITY

Unlocking
massive [AM

US serviceable”

US households with annual
household Income $150K+’

Americans aspire to own a
second home in their lifetime*

Pacaso today
Less than 1% penetration’

Plus expansion into the
European vacation home
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BUSINESS MODEL

Our business model includes diverse revenue streams

Since launch we’ve developed a
unique business model that allows
us to generate revenue from a mix
of recurring and one-time
transaction costs, including an
up-front real estate fee, ongoing
property management, and resale
comimissions.

Pacaso
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Ongoing
monctizaiion
Management & Financing
Maintenance Fees Fees
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Best-in-Class
Consultative

Selling

Pacaso

Growth Focus Areas
Strategic Expand Value

International through Global
Expansion Swap Platform
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Leverage Al to
Scale Faster and
Improve CX
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Refocusing on core: Luxury

homes in luxury markets for
the HNW customer

¢ Renewed commitment to expert
curation of luxury homes

e  Strategic market focus aligned with our
high-net-worth clientele

e  Supported by Sales & Marketing teams
structured to deliver elevated service

aligned with customer expectations

Pacaso




GROWTH PLAN

A shift from national brand

marketing to targeted
customer acqu isition

A concentrated growth strategy to maximize the impact of
marketing Investments.

e Data science foundation: propensity and Al
modeling Identifies high-net-worth households to
target

e Brand advertising prioritizes markets with the
greatest and most efficient growth potential

e Performance tracking to ensure optimization

Pacaso
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