Every day, nearly a billion people read articles
about companies, brands, products,
organizations, politicians and individuals.
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The impact has never been
properly measured because
the engagement

data is siloed

across thousands

of publications’ sites.
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Platforms centralize all
engagement data that
happens within their walled
gardens, but there is no
equivalent, centralized data
for publisher content.

Twitter generates $400 million in pure data
licensing revenue. A number of insights &
analytics companies have achieved
billion-dollar valuations by leveraging the
Twitter firehose.

What if a company could centralize a
comparable data source through a verticalized
Saas$ solution?




Memo will be a global
data layer for the open
web, across hundreds of
thousands of publisher
sites, for industries
such as PR, Marketing,
Research and Finance.




Memo partners with publications who provide direct data
access, combines this with additional data sources, and
centralizes these insights.
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Memo is taking on the CISION
$100 billion PR/Comms Ipsos
industry.

Dataminr

Dozens of legacy PR
measurement solutions
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With Memo, PR teams can finally prove their value and
defend their budgets while improving their strategy.




We need platforms like Memo that have real
metrics, straight from publications — tools that
help give a more holistic view of the PR landscape.

Jenna Clark, Head of Measurement & Insights, Google Communications



Memo’s backers are the investors behind
category-defining companies and media-industry leaders.
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Led by leading TMT analyst Founder and former
Rich Greenfield CEO of Moat



Browse the best pitch
deck examples.

Brought to you by bestpitchdeck.com —
the world’s largest library of pitch decks:
hundreds of winning presentations from
leading startups, updated every week.

Read more -

Follow us £ DM




