.
. e
mEriye W,

s f o W LAY T

P ATAF. B9 A2 VI ..

N - adragmEmmn

F_?f-;l PAW. | N S,
Ly I Emyre | .

Bl &
TR Y LT T L .
T e Lol AT
PIN PNl ;’dm 1

: L{ai'—i';e;i i




Video for creators is broken.



We're answering a pretty simple question most have ignored...

SO crappy

Their own video ads, not platform ads.
Their own subscription plans, not platform plans.

Their own pay-per-view content, not begging for fan support.



@nif7ams
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How to Survive the YouTube ~ '~

THE GOLDEN AGE OF Demonetlzatlon Apocalypse
Y[IlITlIHE 15 [WER

YnuTube will run ads on some creator videos, but
it won't give them any of the revenue

Running a
video business
today... S

iy S80I 1he publisher,
o The achual rales an achertiser pays varies, wiually betwesn SN0 10 $030 per view:, Bul averages

The company is ralling it out on a Timited number of videos

oull at 5018 per wiew

= \ : o On Ayarage the YouTube channel cin recee U per L0 & views. This equates to 53 - §5 par
—

L 1 e 1000 videso views.
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Video creators monetize a fraction of their output, while
managing outsized production costs.

Disaggregated
Channels

4 Channels

Creators manage all
platforms manually.

Fractional
Monetization

70% Skip

YouTube + Facebook Watch
do not pay on ‘Skip Ads.

Expensive
Tools

$3,000

Avg. spend on
video tools / month.

[

.s.

*Digital Information World



Curastory allows video creators to
create, monetize and distribute
their videos, 100% free.



Control For Creators

Create Videos

s

Free video editing, music tools +
rental kits.

Get Paid

‘ Go Live

Post your videos everywhere with
one-click.

S
h'
S:

Record + stitch ad segments into your
- videos for Curastory brand advertisers.

)

‘1

5 Click to Watch

Drag & Drop Your Files to Upload

OR

Your video must be between 1 and 59 minutes long, landscape or portrait, an
MP4 file and less than 3.6 GB.




What our creator’s audiences see on the platforms

Creator-recorded ads are fair game + in-line with the platforms TOS



Our compensation structure exponentially
increases creator’s earnings

2 long-form videos & 2 short-form videos per month

Case Study

( curastory

YIDED VIEWS & POTENTIAL EARMNINGS

YouTube (5,400 views [ 1,000) * $18 = 705 SKIP RATF YouTube (5,400 views [/ 1,000) * $30 = $162
. $97.20 per video on average $29.16
Valerie Loureda acebook (26,700 views /1,000) *$30 = $801
Undefeated MMA Fighter
Facebook (26,700 views / 1,000) * $18 = ; SKIP RATE :
. Watch $480.60 per video on avera 14418 IGTV 26,300 views [ 1,000) * $30 = 789
Average Views by Platform ¥ i
26 3K no platform ads) TikTok (175,500 views / 1,000) * $30 = $5,265
f Mot | i 1
5.4'( G Reels Mot used by this creator
g;iggsngrship . Monster & Vital Proteins $800 g’;::ggr ships Monster & Vital Proteins $800

175.5K

26.7K $973.34 Mo $14,834 7w
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The majority of our revenue is marketplace fees, with a smaller
portion from subscription rentals.

~

Marketplace Fee Video Equipment Rentals

U Vo /A §35

Per Month
% Starting @ $30 per 1,000 video views.

Brand Commitment Options: $ 5 o
Month-to-month 4 Months Per Month

—mm Request our financial model for revenue actuals + projections




We have
stickiness because...

(>) Creators upload brand agnostic videos first.

We are not in the business of matching influencers to brand campaigns.
We match video shows, similar to the podcast advertising model.

(>) Creators are paid video royalties.
Brands never download video show ads. It's always being tracked for

payment.

(>) Creators receive non-compete conflict alerts.
Any conflicting video show bids based on tag matching gets flagged.
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Our initial target industries spend $782 Million on digital video

ads annually

TAM :SAM @ SOM

$1 < * digital ad spending*

Trillion

$782 » digital video ad spending

Million from our private beta
iIndustries

*Statista, PwC

» digital video ad spending*

Beta Industries:

® CrG

‘& Health & Wellness
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Discovery For Brands

| Run campaigns based on audience
targeting, budget, and content tags.

2 Creator records your script + product
requirements.

3 Track performance and return on ad
spend in sales.

Campaigns

_ Audience

Demographic % Region

{ﬂ Category 888 Budget

‘ Click to Watch
s’

I.\

¢ curastory =

Explore
Campaigns
Bids

Statistics

Your Campaigns

Campaign Title
Campaign 1

Campaign Title
Campaign 2
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Audiences Favor Video
The growth of the creator economy is

staggering, and favors video creation 829, of followings prefer video

content

0 of audiences watch most or all
88% of creator-recorded ads
2017-2020 201/7-2020
o) ———  Brands Favor Video ———
+207% K340l
: _ spent on average for in-studio
YoY increase in the revenue generated from $12K video advertising
number of content new content creators

creators 95%

95% of ad messages are viewed
10% in video, compared to 10% when

reading (Forbes)
Video Text Ad

consumers have purchased a
8 /10 product after watching a video

” ad testimonial (oberio)




We've demonstrated exceptional traction.

Traction from months 1-6




