CLCAOSIV



It’s inevitable that all coffee
shops will offer a mobile app.

Cloosiv will be that app.



Americans buy a lot of coffee
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They prioritize convenience
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Our GMV is +40% monthly
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We earn revenue with every
order, paid by the coffee shop
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We've deployed multiple
service revenue streams
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A “Cloosiv has defied
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We acquire and grow users
with engaging incentives
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We target mid-market chains
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Not Just Coffee
Birch Coffee
Counter Culture
Stumptown
Dollop Coffee
Joe Coffee
Think! Coffee
Joe Muggs
Kaldi's Coffee
Bluestone Lane
Classic Rock
Gregory's

La Colombe
Joe & the Juice
Blue Bottle
Philz Coffee
Peet’s Coffee
Coffee Beanery
Biggby Coffee
Dutch Bros
Coffee Bean & Tea
Caribou Coffee
Tim Hortons

Dunkin’
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We'll win coffee by building
a ubiquitous experience

© 1o G &

POINT-OF-SALE TAILORED REPETITIVE NETWORK
AGNOSTIC FUNCTION VALUE AVAILABILITY
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We’'re building the largest
coffee chain in America




The opportunity for product
expansion is massive
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CHANNEL SOCIAL LOADED TARGETED
EXPANSION ENGAGEMENT BALANCE MARKETING



We have the right team

Tim Griffin James Burkhardt Jessie Kolbenschlag
CEO CTO SALES
Product, Sales Engineering and Business Development

and Marketing User Experience and Customer Service



