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Empowering extraordinary design



WHY?



$138.4 BILLION MARKET,
FRUSTRATING PRODUCTS




CANVA: ORDINARY PEOPLE,
EXTRAORDINARY DESIGN
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rofessional designs for web and print
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EASILY PRINT &
SHARE ONLINE
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COMMUNITIES: THE KEY TO SUCCESS

deci

CANVA
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n agqregate of all the

rols and companies required to produce a professiona

communities who build their business and flourish using our platform.
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Al the Core Of ¢

ANVA are I1s

THE CANVA PLATFORM

PHOTOGRAPHERS
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photography which
Can e :jif;_l-f__i:.'f_r'*l'J

directly into the

chents I'jr“‘-ll'H'n

DESIGNERS

Supply layouts which
uﬂ.hannaram{ianJ

edited using CANVA
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PRINT COMPANIES
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Certihed and recelve
work through CANVA

in perfect print reaqy
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DESIGN AGENCIES

Share their work with
clients and colleagues
in CANVA format, which

enables clients 1o make

edits

COMPANIES

Using CANVA's platform
companies can quickly
and cost-effectively

create an app for thel

niche market that utilizes

the CANVA Interfacs

while still mamintaining

s
=
>
-
.ﬁ
<




TENTACLES, SEARCH ENGINES &
VIRALITY

CANVA wiIll contain a 1-411.-.11'; of millions of Frrf_u‘:-.ru\ and} l.elJ.'r:n:IL., wrut:hrm the creation of an
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inhinite number of desians. Each of these will work as tentacies on search engines Whena
search is made, CANVA results will appear and with one click, the user will be lead straight

to the CANVA editor where the user can start customizing immediately

o 5ave _:!HHT_ or share theis creation the user nes -:i:; 1O Create an account. The Luset Can ':|"|!_'I'|

-

share thelr document on social networking sites and invite their contact list to use CANV/

Once the user 1s familiar with CANVA it will be introduced into their wo wkplace, where each

pPerson creates an account in order to access the companies designs and documents

INTROS TO
WORKPLACE

SEARCH FIND PLAY ACCOU NT SHARES
for a do« ument or a document User Iy,a with To sav " sh |  Of WITH

image on Google layout or stock CANVA, gets print their creation
o Boe Al toe F - g CANVA is introduced
— | Photo inimage or =—e] addicted, wants 1o j=—e] the user creates an j—e FR'ENDS :
' - L TE LA0Rs o INto the warkpiacs
text search results save their work so account and sets User shares and F
T sk ok Shasien and & MASON
from CANVA creates an account up their profile wites frk ind each person

within the company

feates an account

[ 11
3

}Il::—l
D p—
2 p—
PO e
T G
0 —
D —
P G

p 2
>C
L
o



A MARKET WHERE
PEOPLE ARE HAPPY TO PAY

CANVA uses the freemium model. which ensures clients are hooked before
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they have to pay. Clients pick and choose the images, backgrounds, layouts
and fonts to suit their budget and needs. This ensures CANVA appeals to
students and dients undertaking personal projects, whilst also maximizing

profits for businesses who expect to pay more

Average Yearly Spend by User Group
YEARLY AVERAGE PURCHASES

Small Business Owner 700 Sliced Art, Backgrounds & Printing

Graphic Designes 380 Annual Subscription (S 15/month)

Sliced Art & Backgrounds
Consumet 80 Sliced Art & Printing

Student 40 Sliced Art & Printing



UUR EXPERIENCE HAS
PAVED THE WAY

Melanie Perkins and Cliff Obrecht founded Fusion Books
wwwfusionbooks.com.au) which is an online publishing
system that .‘:*I'-'1'.'_.‘54"L'. '_'.a.'_il"-r_b-._:[‘_; 10O Créate 'i't-_‘il vearnooks
collaboratively online. Fusion Books is now used by
hundreds of schools around Australia and just made its
nternational debut in France (www.fusionbooks.ir) and

New Zealand

Fusion Books will aive CANVA full use of all its

i

Intellectual Property.

www fusionbox
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MELANIE PERKINS FOUNDER & DIRECTOR
THE CANVA TEAM n NepeEhvmnmest st ok Uil e A0 s ol e

CLIFF OBRECHT FOUNDER & DIRECTOR

OLIVIER BIERLAIRE LEAD DEVELOPER

LARS RASMUSSEN TECHNICAL ADVISOR

“Making high-quality designing available to non-designers like me is an
enormously compelling idea. Melanie and Cliff have already proven with
Fusion Books they have the chops to pull it off..”
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CANVA'S PATH TO SUCCESS
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CANVA WILL BECOME
THE DESIGN PLATFORM

CANVA will be a distuptive force across a numbeer of larqge

mature industries, aggregating design t and compan

to provide clients with a seamless usey experiencs
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With a total market size of $1

CANVA'S success 1s a matter of magnitud
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