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DISCLAIMER

The information contained in these slides and this presentation is being supplied to you by Brag House Limited (the “Company”) solely for your information and may not be reproduced or redistributed in
whole or in part to any other person.

This Presentation has not been approved as a financial promotion for the purposes of Section 21 of the Financial Services and Markets Act 2000 and is provided for information purposes only.

These slides and this presentation do not constitute, or form part of, a prospectus relating to the Company nor do they constitute or contain any invitation or offer to any person to underwrite, subscribe
for, otherwise acquire, or dispose of any shares in the Company or advise persons to do so in any jurisdiction, nor shall they, or any part of them, form the basis of or be relied on in any connection with any
contract or commitment whatsoever. Recipients of these slides and/or persons attending this presentation who are considering a purchase of ordinary shares in the Company are reminded that any such
purchase must be made solely on the basis of the information that the Company has officially released into the public domain.

Whilst all reasonable care has been taken to ensure that the facts stated in these slides and this presentation are accurate and the forecasts, opinions and expectations contained in these slides and
this presentation are fair and reasonable, the information contained in this document has not been independently verified and accordingly no representation or warranty, express or implied, is made as
to the accuracy, fairness or completeness of the information or opinions contained in these slides or this presentation and no reliance should be placed on the accuracy, fairness or completeness of the
information contained in these slides and this presentation. None of the Company, its shareholders or any of their respective advisers, parents or subsidiaries nor any of their respective directors, officers
or employees or agents (including those of their parents or subsidiaries) accepts any liability or responsibility for any loss howsoever arising, directly or indirectly, from any use of these slides or this
presentation or their contents.

These slides and this presentation do not constitute a recommendation regarding the shares of the Company. Recipients of these slides and this presentation should conduct their own investigation,
evaluation and analysis of the business, data and property described therein. If you are in any doubt about the information contained in these slides or this presentation, you should contact a person
authorised by the Financial Conduct Authority who specialise in advising on securities of the kind described in these slides and presentation. Certain statements within this presentation may constitute
forward looking statements. Such forward looking statements involve risks and other factors which may cause the actual results, achievements or performance expressed or implied by such forward
looking statements. Such risks and other factors include, but are not limited to, general economic and business conditions, changes in government regulations, currency fluctuations, the Company’s ability
to recover its reserves or develop new reserves, competition, changes in development plans and other risks.

There can be no assurance that the results and events contemplated by the forward looking statements contained in this presentation will, in fact, occur. These forward-looking statements are correct or
represent honestly held views only as at the date of delivery of this presentation.

The company will not undertake any obligation to release publicly any revisions to these forward looking statements to reflect events, circumstances and unanticipated events occurring after the date of
this presentation except as required by law or by regulatory authority.

By accepting these slides and/or attending this presentation, you agree to be bound by the provisions and the limitations set out in them or imposed by them and to keep permanently confidential the
information contained in these slides or this presentation or made available in connection with further enquires to the extent such information is not made publicly available (otherwise through a breach
by you of this provision).
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COLLEGE KIDS.
THEY'RE INTO TWO BIG THINGS.

SPORTS GAMING

They're even into watching
other people game.

Esports. It's a thing. A big thing.
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But here's the thing about
college kids and esports.
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(Or things).

Esports gaming is limited to the top 1%.
Casual college gamers can't play.
They watch.

No realbrand affinity to esports teams.

Esports engagement is scattered
across multiple platforms:

. e B0
Which made us think.
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ABOUT US A

Brag House Limited is the premier esports platform for casual college gamers
and their fans.

It was founded in 2020 by Lavell Juan, an experienced lawyer and former
collegiate athlete, and Daniel Leibovich, former military operations branch
lieutenant and seasoned video gamer. In July 2020, Will Simpson was brought
in as co-founder and CTO to focus on engineering, application development,
and solutions architecture.

Brag House has a mission to create a community which empowers gamers,
streamers and fans to interact with one another. The company has quickly
become the No.1 home for college esports in the nation and has signed
partnerships with McDonald's and Coca Cola.

Brag House Limited is headquartered in London, UK with its core-operations
based in New York, USA.
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HISTORY OF BRAG HOUSE
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1338-2011

Co-Founder Lavell Juan

. graduates from the

University of Texas at
Austin and completes
Law School where he
spends the next 9 years
working in Corporate Law.

2013

Co-Founder Lavell
Juan sells his first
sports business for
$6M (soccer team).

2016

Co-Founder Lavell
Juan sells an NFL
marketing business
for $2.5M USD - his
second successful
sports venture.

2020

Brag House is
incorporated in
Brooklyn, NY = The
premier esports
platform for casual
college gamers and
their fans.

2019

Co-Founders Daniel and Lavell
formulate an idea to create a
community through college
and esports.

Prior to this Daniel spent over
4 years in the IDF handling
sophisticated operations and
a further 9 years of his career
in leading operating roles.

MARCH 2020

Brag House March
Madness. The company
debuted in March with
early adopters in a March
Madness tournament at
18 universities. The event
allowed Brag House

to gain a foothold on
Twitch. It now has 5,000+
players, around 30% of
whom are subscribing to
the platform.

JULY 2020

Co-Founder

Accenture.

William Simpson
joins Brag House
after a successful
corporate career in

JULY 2021

Brag House Texas Loyalty Cup. The
company hosts a Super Smash

Bros. Ultimate tournament featuring
competitors from 10 Texas universities,
including the University of North
Texas. Starting with pre-qualifiers on
July 6-9, the Texas Loyalty Cup will
feature a $1,550 prize pool with open
registration for both students and
alumni from the 10 universities. The
event has partnerships with Coca Cola

and McDonald's. 2021
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An esports experience
built around college
rivalries forcollege fans

That's madness.
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Brag House creates and centralizes the esports experience
for non-professional college gamers and their fanatic fans

BRAG
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t Collegiate esports Tournament Production J

Gamer recruitment, Promotions, Management

5 -
Live chat for trash talk;
Gamifying fan engagement

F‘rofessmnal Commentary
Pre-Post Game Interviews

Head-to-head collegiate competitions

+

( Free & Paid membership platform ]

The only platform that centralizes: Competitions, Full-Scale Production, Risk-Free Wagering, and Social Engagement
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They're In
X

Brag House GAMERS Brag House FANS

An unforgettable experience.
- Mark, Virginia Tech

Getting a group around to
watch and smack talk other
‘ ‘ schools is the best!

- Scott, Ohio State

It makes me feel
like a professional. ‘

- Dean, Indiana , :
I've never been a big gamer and | have

no idea what's actually going on.
| come to Brag House for

y the rivalry!

- Alyssa, lowa
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Today, Brag House is the only platform focused on building
a centralized experience for casual collegiate gamers and fans

BRAG [y r
HUUSE =1 SPORTS i.__h pliayvs

Focus on Collegiate Market \/ \/ \/

Centralized Platform Connecting Gamers & Fans J
Full-Scale esports Tournament Production \/
Professional Commentary & Interviews J \/
. . - Limited to fan Limited Limited to Limited to fan
Fan Engagement, Gamification & Risk-Free Wagers J Engagement Gamification Pro-Betting Engagement
Gamer Seament Focus Nﬂr_" None Professionals Die-Hards Elite
g Professionals
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MARKET OPPORTUNITY: $78.3 B TOTAL ADDRESSABLE MARKET
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BUSINESS MODEL

Current Monetization:

Free Membership

For Occasional Viewers

Esports Platform
For Individuals:

Free membership creates low barrier to entry for new esports fans,
with base to migrate

» Paid Membership

For esports Enthusiasts

Gl
De

3299 , mo+ * Paid membership earns gaming rights, higher prizes and merch
discounts
P S T k S I For Universities:
aa Icket Sales * Flat rate for Platform as a Service (PaaS) and a percentage of
Flat Rate % Revenue tickets sales
Future Monetization:
In-App Purchasing
In-App PurChaseS * With mobile app, BH members will purchase in-app game currency
packages to unlock rewards
BRAG ®
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Where we are today:

Creating traction in influential college market, organically

Y1 HIGHLIGHTS

-

LAUNCH

Direct to student
26 Universities
2,180 Members
30.1% Paying
1 Annual PaaS Contract
BCGA Partnership

D A

08 238

out of 7+ Million User Growth
Twitch Channels Month-to-Month
In March-April beta
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LAUNCH

Direct to student

26 Universities

2,180 Members

30.1% Paying

1 Annual PaaS Contract

BCGA Partnership

Where we are headed:

Go Direct to Universities to accelerate campus coverage

el e IN ACTIVE DISCUSSIONS WITH:

+ Direct to University

2,400 Universities
3.6MM Members @ 2 PSPORTS
35% Paying

750 Annual PasS Contricts UNIVERSITY PARTNERSHIP DISCUSSIONS WITH:

Cahlvin Klein




TEXAS LOYALTY CUP

Duration:

6 JULY —
27t JULY 2021

Partnerships:

University Participants:

10

Total Prize Money:

310,000

T’ LHLMM f LL
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