t for Digital Sales Era



Sales is Digital. CRMs are No Longer Enough.

Status Quo _} New paradigm
Manually Inputted Automatic Extraction
Data in the CRM of All Digital Data
biased. late. half truth. truth. automated.
real-time.




Customer Facing Work Has Become DIGITAL with Exponential Data
Explosion in DISCONNECTED Workflows

2000-2015 2016-2020 2020s
Limited Data Era API Era Connected Data Era

O O O

More Remote Buying/Selling

Digital Work
Few APIs
e Expensive lranscription

APIs Opened Up
Disconnected Data

Pre-connected Data

Accurate Data

High Noise/Signal

Office 365 APIs Not Single Use Case Apps Data Platform Play vs. Single
Mainstream Use Case Play

Available Digital Data has Exploded



DIGITAL Work Data has Exploded. Remains

Disconnected & Noisy

>} Email, Cal & IM @ Voice & Video % Contacts/Leads du-r\[]:* Product Support
ﬁa?mﬁ 49 pendo
™M ﬂz ; g Qzoom Dynamics zendesk
: ” 1) Marketo @ Amplitude |
Omoeuch 6 Salosiof (12} GoToMeeting ; ) Marketo _. ' slack
m Conteat Linked[l] O Heap
INTERCOM @ant @twilio ~ zoominfo mi:r.(ponel "‘i' JIFCI



BoostUp is the New Analytical System of Record Unifying
All Data in One Place

BoostUp'



BoostUp is the New Analytical System of Record Unifying
All Data in One Place

Transactional g
Systems of SRy | | ORACLE| | ORACLE _ SAP

CRM ON DEMAND Microsoft
Record

BoostUp’



BoostUp is the New Analytical System of Record Unifying
All Data in One Place

SAp—— w - v N | <
Engagement i 04 ®zoom orift Gwoench W Marketo | | Linked in A “tslack | | § Jira
Layer ) \ ) \ | .zendESk,.- . \ _
Transactional

Systems of B | | ro | | monvans M‘ic‘romﬁ SAPcrm

Record remen)
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BoostUp is the New Analytical System of Record Unifying
All Data in One Place

e e

Analytical
System of
Record

Transactional
Systems of
Record

BoostUp'




Product: First Remote Control Panel for the Digital Sales

BoostUp'

Sterling Cooper

Acme Inc

Oscorp O

Gekko & Ce

&

Wayne En

Ly

Hooll @

Polycon

Axe Capital

Duff Corp

Opportunities Recommendations

Commit s 70%

Commit 75 High 0%

Recent Negative sentiment from the
Decision Maker (CIO)

Multiple pricing & budget objections
mentioned last week

Weak relationship with IT

Only 2 strong relationships with a

Nirector & End User

| B0%
las.

“=angaged for last 2.+

60%

565,000

555,000

$30,500

360,000

$25,000

$45,000

330,200

$25,000

Current Quarter

315t Mar

31 Mar 2020

31st Mar

31st Mar

315t Mar

3115t Mar

31st Mar

11st Mar

31st Mar

2020

2020

2020

2020

2020

2020

2020

2020

oo

Boostup’



And The First Forecasting Al Powered by Contextual Data
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BoostUp Consolidates Today’s Fragmented Revenue
Intelligence Market

Forecast Intelligence Pipeline Intelligence Account Intelligence Activity Intelligence

m Qzom 4%
.. zendesk

BoostUp'



BoostUp Impacts Various CRO Functions

Forecast -

Management

What can | do to hit my
number this quarter?

o Ramp & Readiness
How effective are my managers and
reps? Are they spending time on right
activities?

Q

Deal & Account

Management
What is really going on in this
deal & account?

Annual Planning

How to assign accounts and
territories to improve coverage
and maximize returns?

mm OBRs
e What worked & didn’t work. Why
are we winning and losing deals?

a Performance

Assessments

Are my reps following the
playbook consistently?

BoostUup'



Traction: 3X Growth Since Jan 1°, 2020

branch ® iferable Toluna*
perimeters 4}5 COGNITE =9 RANCHER
Ml NetApp- € GrRAND ROUNDS DEALPATH

BoostUp’



Global Sales TAM: 38K B2B Companies Representing $6.6B

Revenue Team Size Global Companies ACV TAM
50-100 20118 $75.000 $1.5B
101-250 11158 $200.000 $1.8B
251-500 3,638 $300.000 $1.1B
501-1000 1,782 $500.000 $1B
1000+ 1,622 $1,000,000 $1.6B

BoostUp is in a vast horizontal market. More & more B2B companies are selling digitally.
Our addressable market includes any B2B company where sellers/CSMs interact with
customers remotely via digital communication channels.



Founding Team With Unique Consumer + Enterprise DNA
Balanced DNA of large-scale consumer data, Al & sales

Sharad Verma Amit Sasturkar Neel Kamal
CEO and Co-Founder CTO and Co-Founder CCO and Co-Founder
e Search Al yahoo/ e Search Engineer Google e VPSales AAVIATIIX
e Founder/CEO p piqora e Founder/CTO e Sales vmware
e VPProducts (@bloomreach e Search Engineer ydhoo.’ e SalesEngineer L=i=

BoostUp'



