July 2021

Bolt

The ubiquitous checkout




Bolt is the fastest-growing, scaled, global
network around identity-powered checkout
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Bolt,
everywhere




The Holy Grail: One account for all of commerce
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Merchants have responded by offering single site
accounts...only adding to the friction
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"98% *710%

of shoppers have of shoppers have
1-3 store accounts up to 6 accounts

Separate store and network accounts lead to
customer confusion and retailers burdened
with questions and complaints

*According to Bolt Consumer Report: Ecommerce Customer Accounts



With one login and one click, Bolt customers

transact across the entire Bolt network
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Guest shopper
conversion rate



We are the only player capable of serving a wide
variety of end markets

4y Bolt [Redacted] [Redacted]

Micro-merchants

Mid-market

Enterprise

Platforms

Portfolio groups

Publishers

Digital Goods &
Subscriptions




The impact of a network-driven
transactions is game-changing

150 139

Higher cggvgrsion rate More likelgdo,repurchase
(vs. guesy@eckout) (vs. guesy'@eckout)

5.6M

M1s oY C | | | - Merchant Metrics
Bolt's network of e s
one-click shoppers

-m $38%

H|gher V among Faster completion time
retaller ng Bolt (vs. guest checkout)




% of GMV

The network effect is explosive

Network Driven Transactions (% all GMV)

5.00%

4.00%

3.00%

2.00%

JJ

1.00% 71"/

0.00%

31%
" I
Automotive

2020-01-01 2020-04-01

2020-07-01

2020-10-01 2021-01-01

Week

2021-04-01

Confidential

Breakout Verticals

49%

1%

- . .
|
Clothing Furniture

W Jan 2020 = May 2021

©2021 Bolt Financial Inc. | 8



This has driven rapid adoption and scale

$XB GMV Live with Bolt
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What happens when we hit critical mass?

Bolt becomes

an essential

commerce

infrastructure g:}ﬁomlf:ziitts'

component 411 of a
merchant’s

transactions
before they even
sign

Virtuous cycle
from network
effects further
entrenches
Bolt’s
positioning




And we are pioneering the movement
for Conscious Culture
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2 FSTOMPANY Losin

This fintech startup thinks it can help
companies build conscious business
cultures

THE CONSCIOUS CULTURE PLEDGE




4 Bolt

One account
for all of

commerce




Browse the best pitch
deck examples.

Brought to you by bestpitchdeck.com —
the world’s largest library of pitch decks:
hundreds of winning presentations from
leading startups, updated every week.

Read more >

Follow us o D M




