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.+ BELGIAN BOYS STORY *.
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Skinny & Chubby grew up in Belgium with They both moved to the US and on each They set out on an adventure to become
lots of delicious European treats & plenty of visit home they would fill their suitcases entrepreneurs, with a mission to make the
mischief. with goodies for themselves and their world a little sweeter and offer an escape

American friends. from the everyday.
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Belgian Boys aims to become the millennial household’s staple for indulgence, quality

standards and taste. Our company is poised to capture market share in several GROWING
categories, finding whitespace to paint on.
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STRENGTHS

CONVENIENCE-READY WITHOUT
COMPROMISING
ON INGREDIENT STANDARDS

{&The specialty food & bev market has reached 5158.48 in 2019, a 10.7% increase over 2017.
- in 2019, specsalty’s retail sales reached 20.5% of all US food and beverage sales.



++ WHO WE ARE TODAY *.

We're in the business of fun: Our goal is to pack the maximum
amount of love, happiness and WOW into every treat we make.

We never take ourselves too seriously, and we deal in the currency of
smiles. We're more than just a revenue-driven business.

We're passionate about creating joy for our customers, and about
spreading sweetness in people’s lives.




BOLD PACKAGING
Bright, stand-out packaging tells our story: Happy indulgence in every bag!
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+*+ OUR CUSTOMER EXPERIENCE *-.

We are present at multiple touchpoints in our customers' days.

START YOUR DAY AN ANYTIME ESCAPE EVENING INDULGENCE

Weekend taste meals weekday convenience Treat yourself at home or on-the-go with our Celebrale the end of a dey wilh
with our ready-made breaklas! slaples. ndividually-wragped anylime treels. mesistible dessert.
(11 [ (1}
TASTY AND CONVENIENT' WE GOOD COOKIES 'N GREAT SNACK WHAT DESSERT SORCERY IS
LOVE THE MINI PANCAKES. SIZE' LOVE THESE INDIVIDUALLY THIS! | COJLD EAT THE BRODKIE
THEY ARE EASY TO MAKE AND WRAPPED COONIES. GREAT TO EVERY DAY FOR THE REST OF MY
TASTE WONDERFUL. ,, DROP A COUPLE IN MY BAG FOR LIFE AND STILL DIE ASKING FOR
THATLITTLE SNACK ON THE RUN MORE. PURE WOWN.
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MUDERN MOM

- Looking for quick and easy breakfasts
- Needs convesient, individual'y-wrzppec goocies
* Wants a teat for her that’s alsc a treat for her family
* Budget aware: Looks for ralue

MILLENNIAL FOODIES

* Purlioir-conscious. Wanls a bile o indelgence




.+ OMNI CHANNEL ~.

Belgian Boys meets the consumer where they shop. We continue to build partnerships with major digital retailers as well,
to meet the evolving needs of our customers.
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POORDASH

3,000 stores in 2020 == 5,000 stores in 2021



COOKIES




++ BECOMING A UBIQUITOUS BRAND ~.

By leveraging brand partnerships and trial opportunities, our goal is to be present in the lives of our fans, whether you're. .

JjetBlue drybar popbar snas:kmagic

...Iin the air. ...treating yourself. ...satisfying a craving. ...feeling snack-y.

...treating someone else. ...screaming at the ref. ...escaping the everyday. ...having fun.



ot SOCIAL MISSION ¥,

We make amazing treats so that we can flood the world with sweetness! Our true raison d'&tre is to give back to our customers and
communities, and to spread joy as far as it will reach. When it comes 1o our social mission, we'll never stop pushing to give more!

COMMUNITY
ROCK THAT STASH
Active responses to our local
communities’ changing needs.
PARTNER
THE BIRTHDAY
Ongoing partnerships with PARTY PROJECT
value-aligned organizatons.
CITY HARVEST
CONSUMER-LED e
FRONTLINE IMPACT
Mini Cookie Stash proceeds
are donated to a customer’s FOUNDERS GIVE
charity of cholce.

PROMOBILE KITCHEN




PEOPLE B FANS BRAND PRODUCT

Iigisire areat DAL T Become a glnobal Set the standard for

people to make customers who household staple prevaium quality,
extraordinary are loval 2Yronymous great-tasting
things ambassadors with “fun treat” indulgence

F TINNOVATION SOCIAL SCALE
Feed joy back to

n our commuanities "
sourse for when, : profitable and
where and how thr:u_g:_ tfg;:ﬁc growth -driven

Chart a new Sustain a

people indulge business
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