Customer-centricity responsibilities vary

greatly across the organization

Segmentation, 1:1 personalization
personalization, & service
targeting, campaigns

Marketing
OFFENSIVE

Strategic decisions
& long-term
investments

DEFENSIVE

Managing &
monitoring data
quality, workflows

Actionable Insights,
root causes, and
prioritization

Finance

Reporting,
corporate
governance,
compliance

IT




The customer journey is complex & disjointed
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Producing inconsistent identities & data siloed in different organizations

Loyalty Clickstream Email o Social profile NCOA
Returns Address

Offline Transactions Data Sharing Geo Location Lifestyle

: bil Online Transactions :
Ratings Call Center Mobile Demographics

Causing organizations to fail to use data to serve customers

Only 11% of enterprises 80% of customers who switch
A P . 52% of customers say that

enterprises are generally
impersonal

effectively use a wide variety of from a brand feel the enterprise
data types in a unified customer could have done something to
profile retain them




Enterprise scale
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CDP market estimates

CDP Total Addressable Ma rket Worldwide Customer Data Platform Revenue Snapshot

(in SUSD millions)
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Amperity Is at the intersection of an
awakening to first-party data

Cookiepocolypse
driving new demand

Maniacal focus from brands

= Blue chip tech entering CDP
on loyalty and first party ID P 9

and validating/growing market
$

2X-7X

"‘ = Microsoft

Adobe

Increased spend




